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TO CONTRACTORS 


HUNG CUSTOMERS WON'T BUY 


Published for more than 40 Years 





HERE’S WHAT YOU GET WITH AN Exclusive 
Barrett’ Rock Wool Franchise 


I. S. Pat. Off. 


> You get a hard-hitting sales promotion 
program. Barrett will supply you with 
newspaper advertising mats, mailing pieces. 
leaflets and folders, sales presentation 
portfolios, displays and demonstration 
devices, prospect systems and records, 
samples, letterheads, cards, estimate and 
contract forms. Also personal help on how 
to use these by special Barrett insulation- 
sales engineers. 


You get a complete line of Barrett* 
insulation products, granulated, loose, and 
batts—in mixed deliveries. All are made 
from carefully selected minerals which are 
tested to assure the right chemical content 
for clean, light resilient wool. And one 
source supplies you with everything you 
need for your insulation business, in 

one order. 


> You get service. Barrett’s distribution 


points are conveniently located to assure 
you of quick economical deliveries. 


_=> You get sales acceptance. Barrett... 
with 97 years of successful experience . . . 
backed by constant advertising. The 
Barrett sign and reputation are real 
business-getters! 





Don’t wait— Write today while there are territories still open. 


THE BARRETT DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


36th St. & Gray’s Ferry Ave., Philadelphia 46, Pa. 
205 W. Wacker Drive, Chicago 64, Ill. 
1327 Erie Street, Birmingham 8, Alabama 





ALUMINUM 
. WINDOWS 


Distributors, Dealers, Salesmen 


Less than five short years ago, Alsco 
pioneered and snowballed an idea into a 
fabulous new industry that employs tens 
of thousands of people from coast to coast. 
In 1950, Alsco, world’s largest manufac- 
turer of aluminum storm windows (with 
two mammoth plants in Ohio) made and 
sold almost one and a half million alum- 
inum storm windows. 


Today, the industry which Alsco pioneered 
and helped build, faces its severest test. 
Aluminum has not only been rationed— 
but its use prohibited for the manufacture 
of storm windows as of May 30. 


But because we are largest—our sources 
of supply are largest—and our allocations 


If you'd like to join the 
Alsco family write 
ALSCO, INC. 
260 S. Forge Street 
Akron, Ohio 


of critical materials are largest. Which 
means that, Alsco can and will continue 
to protect its distributors, dealers and 
salesmen with more storm windows than 
any other manufacturer. 


And, should the aluminum freeze continue, 
Alsco has the finances, the know-how, and 
the creative genius to “roll with the punch” 
and to pioneer with new materials, worthy 
of the Alsco name, that will protect the 
volume and the income of the entire Alsco 
family! 

Yes, there is strength in size—and protec- 
tion in leadership! In 1951 Alsco will con- 


tinue to set the pace in the storm window 
industry! 


Wary eg 


President ALSCO, INC. 


pears 
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FLINTKOTE 
NATURAL COLOR 


MORTAR JOINT 


is the Last Word in 


Insulated Brick Siding 


Another improved 
Flintkote Product that 


stresses quality at low cost! 


Flintkote 


“MAETUSIT 
MATERIAL s 
== 


Th plete ylard of sownice c0qf'no more! 


THE FUNTKOTE COMPANY, Building Materials Division, 
30 Rockefeller Plaza, New York 20, N. Y. 
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In 1930, the roof of the City and 
County Building, Denver, Colo- 
rado, was insulated with 2 layers 
of Armstrong’s Corkboard. To 
date, the only repairs have in- 
volved replacing flashing which was 
ripped off by strong winds. No re- 
pairs have been made on the roof. 








You can sell corkboard with confidence 


Re oan eG 


In 1930, the roof of the City and County 
Building in Denver, Colorado, was insulated 
with Armstrong’s Corkboard. In the 21 years 
since then, there have been no repairs to the 
roof or to the insulation. The only repairs 
have involved replacing flashing which was 
ripped off by strong winds. The corkboard 
has given completely dependable service 
since it was originally installed. 

There were several reasons behind the 
selection of corkboard for this job. A long- 
lasting insulation was wanted—one that was 
rugged enough to stand up under the rough 
punishment of freezing winters and hot 
summers. They also wanted a resilient insu- 
lation that would adhere firmly to the roof 
despite the irregularity of its surface. Natu- 
rally, the material had to have high insulat- 
ing efficiency and moisture resistance. 

There are thousands of installations of 


ARMSTRONG S ROOF INSULATION 


CORKBOARD 


Armstrong’s Corkboard Roof Insulation like 
this that were put down 20 or more years 
ago and are still giving trouble-free service. 
These jobs are sound reasons why you can 
recommend and install corkboard roof in- 
sulation with complete confidence. 

Corkboard is a logical choice for heavy- 
duty roofs because it has low thermal con- 
ductivity (0.27) and high moisture resist- 
ance. This dependable insulation cuts job 
costs because it is light in weight, yet strong, 
resilient, easy to handle and install. 

Of course not all your jobs require a 
heavy-duty material. Where conditions are 
less severe, you can install Armstrong’s 
Temlok®—a low-cost, efficient fiberboard 
that comes in regular and asphalt-impreg- 
nated boards. For complete details, sR 
write Armstrong Cork Company, (GS) 
6203 Concord Street, Lancaster, Pa. “SY 


e TEMLOK 
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ROOFERS! CUT COSTS! USE Aero "'HEET-MASTER’’ 
TURN “OVERHEAD” INTO PROFITS — 
SAVE OVER 50% TIME — FUEL — LABOR 


_ __. MEETS ALL DEMANDS 


“HEET-MASTER” KETTLES insure kell uniform heat and more Hot-Stuff production at reduced 
cost because they feature roofers’ ts, such as: Thorough Perfected 
insulation—Horizontal Burner in Burner Well protected by Hinged Covers—Heot Riser on 
immersion Tube Unit—tasily Removable Tube Unit for quick cleaning—Special Heet- Master 
type Drow-Ot Cock—Built-in Dial Thermometer and many other quality innovations. “Heet- 
Master” Ketties are Rugged for Tough Usage 

Available on Skids—Stee!l Wheels—Hard mawber Tires and Pneumatic-Tired Modern automotive 
disc type wheels. Capacities: 30-55-80-115-175 and 230 galions 


RP-9 ROOFERS PUMP 


Can be used with any type kettie—equipped with syphon pipe, kettle connections, 3-way control 
valve and draw-of cock, roof top draw-off assembly featuring “Heet-Master” internal opening 
poppet valve draw-off cock automatically heated ond thawed by circulating “Hot-Stuff.” 
Equipped with sturdy 4HP gasoline engine, wheel-mounted for easy portability—tfolding lifting 
handles. 

Delivers “Hot-Stuff” to your roof crew at uniform mopping temperature at rate of up to 22 
gallons per minute—now you can pump up to 10 story roofs. 


ASK FOR AEROIL ROOFING ACCESSORY CATALOG 418-A 








VISIT AEROIL BOOTH NO. 102— NERSICA CONVENTION AND 
EXPOSITION — COMMODORE HOTEL 
NEW YORK CITY — MARCH 5-6-7, 1951 


PRODUCTS COMPANY, INC. 


SOUTH HACKENSACK NEW JERSEY 











The 


DOUBLE 
non-hardening... Life of HYDE 
non-staining... ROOFING KNIVES 


adheres to any 


surface Hyde's No. 10 Roofing Knife 


leads a double life—yes, gives 
you double wear because of its 
two-point blade. Made from 
Hydex steel, expertly heat treat- 
ed, ground and honed, it pro- 
vides extra toughness and sharp- 
ness. Easy blade release enables 
you to change blades in just 10 
seconds! Handle and blade 
holder will last indefinitely. Spe- 
cify HYDE Roofing Knives—for 
CALBAR PAINT & VARNISH CO. meng ee 


Manufacturers of Technical Products 


2612-26 N. Martha Street * Philadelphia 25, Pa. HYD MANUFACTURING CO. 
SOUTHBRIDGE, MASS., U. S. A. 
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Naty Be Drew 


NEXPENSIVE, 

idea evolved by one firm for promot- 
ing good-will when sending out bills 
or statements. Behind the cellophane 
window of the envelopes in which 
Goldblatt Tool Company of Kansas 
City, Mo. sends out their statements, 
is imprinted in white against a red 
background, the words: Thank You! 
Your Business Is Appreciated.” Roof- 
ers and siding contractors could easily 
adopt this idea, using either the same or 
another appropriate slogan, adding but 
slightly to the annual envelope bill. 


yet effective is the 


At a meeting held in Boston, the 
roofers of New England were urged 
to dress up their offices, stores and 
warehouses, on the premise that neat, 
attractive quarters make for better pub- 
lic relations—and are good for business. 


Pointing out the value of modern 
display methods in appliance stores and 
automobile showrooms, the speaker as- 
serted that it is perhaps more important 
for roofers to maintain modern estab- 
lishments because they offer an even 
more essential service to the commun- 
ity. He praised those men who have 
improved their public relations with the 
community by dressing up their places 
of business. They realize that an attrac- 
tive storefront not only helps to draw 
more business to their individual con- 
cerns, but also helps to enhance the 
general public’s impressions of the 
roofing trade. 


It was stated that modern offices are 
especially important for roofers who 
are located in heavy-traffic areas. Un- 
fortunately, there are still too many 
roofers in such places who maintain 
shabby, unkempt establishments. As a 
result they unwittingly foster the feel- 
ing that a company that operates in 
such quarters may be equally careless 
in its workmanship. On the other hand, 
roofers everywhere, by improving the 
appearance of their quarters, can cor- 
rect this misimpression and gain the 
greater prestige and recognition the 
trade deserves 


S. H. 


We bt Vk nV U/s \\ | 
and SIDING CONTRACTOR 


Devoted to Roofing * Siding * Insulating * 


Publishers of 
Roofing, Siding & Building Specialties Manual 
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You Pratt trom these Added Values- 


wi MUNDET CORK 








Mundet district offices are located 
in these cities: 


ATLANTA 
339-41 Elizabeth Street, N.E 


BOSTON 
57 Regent St., North Cambridge 40 
CHICAGO 16 
2601 Cottage Grove Avenue 
CINCINNATI 2 
427 West 4th Street 
DALLAS 1 
$05 Southland Life Annex 
DETROIT 21 
14401 Prairie Street 


HOUSTON 1 
Commerce and Palmer Streets 
JACKSONVILLE 6, FLA. 
800 E. Bey St 
KANSAS CITY 7, Mo. 
1428 St. Louis Avenue 
LOS ANGELES 
(Maywood) 

6116 Walker Avenue 
NEW ORLEANS 16 
315-25 N. Front Street 
PHILADELPHIA 39 
856 N. 48th Street 
ST. Lous 4 
2415 South Third Street 
SAN PRANCISCO 7 
440 Brannan Street 
In Canada 
Mundet Cork & Insulation, Ltd 
35 Booth Avenue, Toronto 
Write us tor name of our nearest 
representative if there is no Mundet 
office in your city. 





ROOF INSULATION 


Lp select carefully when you buy products for roof construction, 
knowing that there are differences in grades and values that affect 


cost and determine service performance. 


Cork, likewise, has differences in grades and values. Because these may 
not be readily apparent to the buyer, it pays to buy from a known and 
responsible manufacturing source. 
You get cork at its best when you buy Mundet Cork Roof Insulation. It is 
manufactured domestically, by the steam bake method—a process that 
offers these money-saving advantages: 

. +. greater structural strength. 


(the cork is uniformily baked 
for maximum stability) 


.-- lower “K” factor. 
(this means HIGH insulating value) 


..» lighter weight. J 





Mundet Cork Roof Insulation is available not only in size 12” x 36”, but 
also in two additional sizes: 18” x 36” and 24” x 36”. This range of 
choice permits greater economy in laying. Mundet makes cork cant 


strips in required sizes and angles. 


Estimates and services are provided promptly thru Mundet branch offices. 
Call on us now. Mundet Cork Corporation, Insulation Division, 7101 
Tonnelle Ave., North Bergen, N. J. 


MUNDET CORK 


- ROOF INSULATION - 
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NEW Home Market Opens Up! 


FHA-Approved Insulating Siding Can 


Now Be Applied to New Construction 


-_ various materials used in home 
construction, modernization and 
repair disappear from the civilian mar- 
ket due to military requisitioning, the 
importance of those major materials 
handled by the roofing and siding con- 
tractor steadily grows. Insulating sid- 
ing is a particularly significant material 
now available to the contractor. 

The fact that the consuming public, 
with a large supply of fresh dollars, 
will have less of a variety of things to 
spend it on should be a boon to the 
roofing and siding contractor, whose 
basic materials will be in ample supply 
The citizen who cannot purchase a new 
home, new car, or new _ household 
gadgets, will turn to home improve- 
ment. Insulating siding, properly pro- 
moted, should prove one of the most 
important segments of this picture. 

Sut the present situation offers an 
unparalleled opportunity for contrac- 
tors to enlarge their insulating siding 
market in another way. Get into new 
construction ! time the In- 
sulating Siding Association has been 
working on official acceptance by the 
FHA of insulating siding in new con- 
struction. That acceptance has been 
received, and very shortly the Associa- 
tion will begin a campaign to make 


Fi ir some 


FHA local offices, builders and dealers 
aware of this fact throughout the 
nation. 

New home building will continue to 
be active, however reduced, through- 
out the present critical era. One of the 


important aspects of the present pro- 

gram is to continue as much as possible 

of civilian production while at the same 

time working on the huge defense out- 

lay. An essential of the free world 
(Please turn page ) 


New homes like this, selling in the most popular price market, have charm, 
insulation, economy in fuel consumption and maintenance costs, and weather 
protection with insulating siding. 





10 


program 1s to maintain civilian stand- 
while preparing to defend our 
from the and 
New construction will continue 


ards 


selves slave near-slave 
world 
and expand greatly in defense housing 
programs 
Acceptance of insulating siding for 


FHA « 


for the 


new mstuction means a new 


outlet roofing and siding con 
the civilian 


will be 


siding 


ways. In 
the contractor 


offer an 


tractor in two 
home market 

able to 
which is available in good 
construction 
will be to offer 
tively inexpensive, quickly 


outstanding 
supply. I: 
defense the contractor 


able i first-rate, rela 


and easily 
applied exterior siding for dwellings 


which must be rushed to completion 


in the near future 
New Construction Manual 


The Insulating Siding Association 


is fully behind the program of en 
couraging the sale of insulating siding 
for new home Already 
a pamphlet on applying insulating sid 


been 


construction 


ing on new homes has released 
During the months of April and May 
the basic features of this pamphlet will 
be presented as articles in AMERICAN 
Roorer & SiptnG CONTRACTOR 
The ISA shortly prepare 
distribute to lending institutions and 


banks another booklet promoting the 
use of insulating siding for home mod 


will and 


ernization as well as for new construc 
tion. Acceptance of the product by 
FHA will be emphasized as a reasor 
why lending institutions should take 
construction mort 


insulating siding 


gvages 
page 


Articles on Selling 


ISA has offered 


a series of articles dealing 
blood” in 


A member of the 
to prepare 
with the entrance ot 
the selling end of insulating siding 
of the situation. The 


~ new 
a result present 
proposed subjects are as follows 

1. Women can be trained as effec 


tive canvassers, for both door-to-door 


and telephone soliciting 
2. Men who up to now have beer 


successfully selling metal specialty 
products can be encouraged to return 
to the siding field. 

3. As veterans are discharged from 
service they can be trained as effective 
salesmen in a siding organization 

\MERICAN Roorer & Sipinc Con 
TRACTOR will support the siding sell 
ing campaign by printing all articles 


(Continued on Page 29) 


Maintenance Economies 


AMERICAN ROOFER 


Achieved With 


Asbestos-Cement Roofed & Sided Buildings 


Asbestos-cement sided frame buildings have been chosen by the Texas State 

Parks Board for the state’s new group activities camps at Bastrop State Park 

and Fort Parker State Park. This type of construction was selected in preference 

to conventional heavy timber structures because of attractive appearance and 
expected maintenance economies. 


is cred 
State 


style 


A “fortuitous circu 
ited by officials f the 
Parks Board for 


in park 


stance 
lexas 
new 


setting a 


buildings. The innovation in 


volves the use of asbestos-cement sided 


frame buildings in place of the heavy 


timber structures convention 


stained 


ally erected in many park areas 


Che circumstance was the abandon 
ment of Camp Swift, an army 


World War II 


cente! 
during suildings from 
the } 


the state and moved five 


al irea ased by 
to the 


Bastrop State Park where a 


S| were purcl 


miles 
pines 
new system of dormitory camping was 
to be inau |. The army buildings 
iad been asbestos cement 
shingles 

So well e gray-toned struc 


tures wit roofs fit into the 


torest setting that buildings of the 


same type were ordered for a similar 
set-up at Fort Parker State Park. 

The Bastrop group activity camp 
consists of an administration building, 
a large recreation hall with full length 
porch, a combination kitchen and mess 
hall with capacity for serving 200 per- 
sons, four dormitory buildings and two 
buildings equipped with bath and toi 
let facilities. 

“We are well pleased with this type 
of park structure,” Gordon K. Shearer, 
and director of 
Texas State Parks, reported. Besides 
blending well into the park background, 
he said, the buildings are expected to 
bring economies in maintenance costs 


executive secretary 


“When we started to move the large 


buildings five miles,” said Shearer, 


(Continued on Page 27) 


NEW HOME DESIGN SHOWN AT CHICAGO 


This house, built by Ir- 
vin A. Blietz of Evan- 
ston, IIL, was among 
the 50 new homes 
shown at the Chicago- 
land Home and Home 
Furnishings Festival. 
Many asbestos and as- 
phalt materials went 
into the construction. 
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How Can I Know When To Close? 
3 “Buying Signals’’ That Say: 
This ls It! 


By BILL EDWARDS 
(Special to Americar Roofer & Siding Contractor) 


b é JU’VE sold your prospect on your 
company’s ability to do top quality 
roofing jobs. The roofing materials your 
company uses are nationally advertised 
and nationally respected. Your pros- 
pect’s roof is in rotten shape and should 
be replaced. You know that your price 
is in line with competition. 

But what happens? Instead of saying 
“O. K.” and reaching for your fountain 
pen, Mr. Prospect leans back in his 


chair and tells you, “Your proposition 
sounds good but | want to think about it 
for a couple of days. Call me Friday.” 
Trouble is, too many of those Fri- 
days never come. You had the order 
almost in the palm of your hand but 
you end up missing it completely be- 
cause you didn’t close the sale. 
Everything you do, everything your 
company does, sinks or swims on your 
ability to close a sale. If you’re weak at 


1) 


it, you just land the easy ones. If you’re 
good, then the checks you get each pay- 
day are good too. 

Closing the sale is important. But for 
all its importance, there’s no reason for 
it to be the bugaboo it is—particularly 
to salesmen new at the game. Closing 
the sale can be handled easily and suc- 
cessfully if the problem is understood 
and if it is attacked correctly. 

The main stumbling block for these 
new men is usually that, if they’ve 
heard anything about closing, they’ve 
heard of the “psychological moment” 
for asking for the order, I say that 
“psychological moment” is a lot of tripe. 
There is no one “moment” and I doubt 
if it’s psychological.” 

Closing A Sale 

There afe many moments during a 
sales conversation when a sale can be 
closed. Too many salesmen spend so 
much time looking for this elusive 


“psychological moment” that they don’t © 


concentrate on their sales talks. The % 
good salesman doesn’t wait until he has 7 


(Continued on Page 30) 





Methods | af Application And Maintenance 
Of Some Types of Tile Roofs 


The most commonly used roofing tile 
are manufactured products consisting 
of molded, hard-burned shale or mix- 
tures of shale and clay, but metal tile 
is also available. When well made, clay 


Ridge tile 


tile are hard, fairly dense and durable, 
and they may be obtained in a variety 
of shapes and textures. Most roofing 
tile of clay are unglazed, although 
glazed tile are sometimes used. 

Clay tile roofings of good quality that 
have been properly laid require very 
little maintenance. If a tile is broken, it 
should be removed with a nail ripper 
and replaced with a new tile set in roof- 
ing cement of the same color as the ori- 
ginal tile. Flashings should be inspected 


oe 


Typical tile roofs: (1) Two-piece pan and 
cover—Mission; (2) Spanish. 


—> 


Typical tile roofs: (1) Flat—English 
shingle; (2) interlocking tile. 


periodically, and gutters and leader 


heads should be kept clean. 


Clay tile may be applied over an old 


roof covering provided the covering is 
in reasonably good condition, The roof 


framing should be examined to deter- © 


mine whether or not the additiona} 
weight of the tile can be carried safely 
and, if not, additional framing or brac- 
ing should be added. Where the old 
roofing is left in place, all defective por- 
tions should be repaired and the surface 
(Continued on Page 29) 


Section ot ridge 
Feit 
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Sen. Sparkman Promises Aid To Small Business 
DiSalle Predicts Price Lines Will Hold 


At Annual Nersica Convention 


Over 1500 Attendance 
To Three-Day Show 


Built-Up Roof Forum 


Presents New Ideas, Methods 


AR and away the best attended of 
‘A the Nine Annual Nersica Conven 
tions and Expositions ended on March 
7th, when the last of over 1500 regis 
tered visitors left the Hotel 
dore, New York, after having 
entertained and lectured by as highly 
diversified and prominent a group of 
experts as have ever appeared before 
a roofing and siding convention 
Members and visitors at the North 
eastern Roofing, Siding and Insulating 
Contractors Association’s 
heard Senator John J. Sparkman and 
Office of Price Stabilization Director 
Michael V. DiSalle promise that the 
small, and very small businessman 
would not be forgotten as the defense 
program increased in size and weight 
Arthur H. Motley, President of Pa 
rade Publigations, Inc. and member 
of the National Sales Executives, gave 
in inspirational talk at the Tuesday 
luncheon entitled “Use It or Lose It!” 
In a return vjsit on Wednesday, Dr 
Charles Reitéell, Vice-President of 
Stevenson, Jordan and Harrison, Inc., 
spoke on “Make It And Keep. It.” 
Out of appreciation for all his past ef- 


forts Dr. Reitell was presented 


Commo 


been 


meetings 


wit! 


L. to R.: Sen Sparkman, Mr. DiSalle, Mr. Somerset, Mr. 

O. G. Morton, Mr. J. E. Orchard. Mr. Somerset is. past 

president of Nersica. Mr. Orchard is President of The 
National Metal Awning Association. 


a surprise gift of leather travelling 

equippage by members of Nersica. 

N.R.C.A. Visitor 
Buckley, 

f the Natior 

Association among the 

honored guests at the Monday lunch- 


ms ‘Ee 
president 


tractors 


elected 


1al Roofing Con- 


recently 


was 


Mr. C. N. Nichols (1.) confers with Sen. 
Sparkman at Nersica luncheon. At ex- 
treme left, Mr. M. T. Buckley, newly-in- 
stalled President of N.R.C.A., roofing 
association with Chicago headquarters. 
In a short address, Mr. Buckley 
declared “There is only one difference 
in our You have 
headquarters in New York City, and 
we have our headquarters in Chicago” 


eon 


associations your 


Our association pledges its as- 
sistance to you in any undertaking, and 
hopes for the same from you.” 

Senator Sparkman, as Chairman of 
the U. 


S. Senate Select Committee on 


Small Business, stated that his com- 
mittee recognized that contracting 
firms are much smaller than the 500 
employees officially used as a yard- 
stick by Washington. “Your contract- 
ing firms probably average around 10 
or 15 employees, and most of the 
manufacturers who supply you like- 
wise belong to the small business cate- 
gory.” 


Sparkman Speaks For Small 
Business 


He promised that a bill which he 
had introduced in Congress would do 
the same for smaller firms that the 
Smaller War Plants Corporation had 
done from 1942 onward. It is a mat- 
ter of record said Senator Sparkman 
that 

"oe through November, 1945, 
nearly 60,000 prime contracts, with a 
value of almost six billion dollars, were 
awarded to small plants. Of these be- 
latedly-bestowed prime contracts, 20,- 
000 or about 15 percent, went to firms 
employing fewer than 50 workers.” 

Senator Sparkman listed eight ob- 
jectives of what he conceives to be 

(Continued on Page 22) 
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Vincent L. Crudele Elected President of 
Nersica for Year 1951-52 


Vincent L. Crudele, Advanced Roof 
ing Co., Newark, New Jersey, suc- 
ceeds Joseph E. Soreerset of Water- 
town, Mass., as president of the North- 
eastern Roofing, Siding and Insulating 
Contractors Association, Inc., for the 
year 1951. Serving with him as vice 
presidents are John P. Gibson, Gibson 
Roofing Co., Harrisburg, Pa.; R. D. 
Stoddard, Peerless Roofing Company, 
Providence, R. I.; O. G. Norton, The 
O. G. Norton Co., Inc., St. Albans, 
N. Y.; and R. J. Tobin, Tilo Roofing 
Co., Inc., Stratford, Conn. 

Named Directors at Large are R. O. 
Graffius, All-Weather Products Co., 
Philadelphia, Pa.; W. N. Ormsby, 
Ormsby Roofing Co., South Boston, 
Mass.; Irvin Prickett, Washington, 
D. C.; and L. R. Pyle, Pyle Contract- 
ing Co., Baltimore, Md. 

D. C. Lingenfelter, Home Modern- 
izers, Inc., Roselle Park, N. J., con- 
tinues as Treasurer, and C. N. Nich- 
ols remains permanent Managing Di- 
rector. 

Among new directors namea were 
F. D. Atkinson, A and A Company, 
Washington, D. C.; Wilfred F. Cal- 





M. T. Buckley Named 
President, NRCA 


Amid predictions of a good year 
for roofers and siding contractors, new 
officials were elected to the National 
Roofing Contractors’ Association at 
the annual convention held in Houston, 
Texas, January 29 through 31, 1951. 

Elected president for 1951, succeed- 
ing Gordon Waters of Rocky Mount, 
North Carolina, was M. T. Buckley, 
of Wichita, Kansas. Waters now be- 
comes chairman of the board. Serving 
with Mr. Buckley for a second term, 
will be vice presidents C. O. Johnson, 
Dallas, Texas; Clarence Esbenshade, 
Philadelphia, Pennsylvania; and B. D. 
Schramm, Denver, Colorado. Elected 
to serve for the first time as a vice 
president, was Walter J. Simon, of 
St. Louis, Missouri. 

Other officials are Wilson S. Pen- 
nock, Chicago ; secretary-treasurer, and 
James McCawley, Chicago, executive 
secretary. 

The 1952 convention will be held 
in Chicago, in January. 


lahan, Charter Oak Improvement Co., 
Hartford, Conn.; Charles Greenstein, 
Alpine Roofing Company, Providence, 
R. I.; C. Allen Hechter, Superior 
Home Insulation Co., Baltimore, Md.; 
J. O. Holbrook, National Home Im- 
provement Co., Washington, D. C.; 
William H. Klarner, Continental 
Home Improvement Co., Baltimore, 
Md. 
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Also named were H. K. Mance, Van 
Curler Roofing Company, Schenec- 
tady, N. Y.; Charles Reynolds, Rey- 
nolds Insulation Company, West 
Orange, N. J.; C. Raymond Roth, 
Roth Roofing Company, Rochester, 
N. Y.; J. I. Sargon, New England 
Modernization Co., Allston, Mass. ; 
Irving Scher, Great Lakes Construc- 
tion Co., Cleveland, Ohio; Bertram P. 
Schrank, Weatherguard Corp., Phila., 
Pa.; Frederick W. Solomon, Weather- 
master Window Sales Co., Allston, 
Mass. 





“Log Cabin” That Comes In A Package 
Can Be Put Up In A Day Or Two 


Asphalt shingles are applied conventionally to “log cabin” house. 
Decorative trim has been nailed to ends of the roof beams. 


A modern version of the rough-hewn 
log cabin comes in a package and can 
be put in place in a day or two. 

As reported in Popular Science mag- 
azine, all parts of the house are pre-cut 
to exact length. Practically the only 
tool needed for construction is a ham- 
mer. 

The system of assembly was devel- 
oped in Norway. Two-inch-thick planks 
form both exterior walls and interior 
partitions. Notched at their ends, the 
planks interlock to make tight, nailless 
joints. The upper edge of each plank 
has a wide tongue that fits firmly into 
a groove in the lower edge of the 
plank above, providing a weathertight 
seam. 

Nails are used only for the floor and 
the roof. Asphalt shingles are the roof- 
ing material. Fire-resistant roofing of 
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Popwar Suence photos 


Planks lock together in order in- 
dicated by stamped numbers. 


this kind is particularly advantageous 
for cabins in isolated areas that lack 
fire department protection. 
Although intended primarily for use 
(Continued on Page 23) 





Roofing Supplier Describes 


More Accurate Method Of 


Finding Roof 


A method of “Calculating Roof Pitch 
In Degrees” using a yarasuck, a 
straigiweuge and a icvel to arrive at a 
reasuiauiy accurate answer witnout In- 
volved calculations described in 
the January, 1951 issue of AMERI- 
CAN KUOrER & SIDING CON- 
TRACTOR, as seen in “Popular Me- 
chanics”. 

Mr. David Levow, well-known sup- 


Was 


plier of roofing and sheet metal tools 
and materials, who is a former teacher 
fof mathematics, has pointed out to the 
editors of this publication that the 
method described, does not do the job, 
mathematically speaking. According to 
the article: 


Yardstick Method Recapitulated 


“The straightedge, which could be 
a selected length of 1 x 2, 
in. long, and a carpenter’s level is tem 
porarily fastened to the top center of 
the straightedge. With one end of the 
straightedge resting on the roof, move 
the other end along a yardstick held 
vertically on the roof. When the bubble 
level is centered, the reading on the 
yardstick at the end of the straightedge 
is about the same as the pitch of the 
roof in degrees. This is based on the 
fact that a circle with 


is cut 57 


radius 

360 in 
Thus each inch mark on the yardstick 
roughly indicates 1 of pitch as 
both the straightedge and the roof it 
self serve as radii of the circle.” 


es 
a 5/-in 
has a circumference of nearly 


deg 


Inaccuracy Great 


According to Mr. Levow the method 
described above is approximately ac- 
curate for angles up to about 5 degrees 
\s the angles get larger the amount of 
inaccuracy becomes tremendous, so that 
beyond 20 or 25 degrees there is prac- 
tically no correlation between inches on 
the yardstick and degrees in the angle. 
For instance, his figures show, if the 
yardstick read 60” the angle would 
actually be 90 degrees, if the yardstick 


Pitch 


read 75” the angle would actually be 
212 degrees. For the length of a yard- 


stick, not beyond 36” the distortion 




















Shown above, yardstick method of esti- 
mating Roof Pitch In Degrees, while 
somewhat useful for measurements up 
to about 30 degrees or so, becomes ex- 
tremely distorted at larger angles. 
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would not be more than a few degrees, 
however. 

Mr. Levow points out that the meth- 
od described in the January issue could 
only be true if instead of having a ver- 
tical yard stick a curved shape was 
used, which would be the arc of a 
circle. As it is the figure shown on the 
yard stick merely represents the tan- 
gent of an angle. 


Determining Degrees Of Pitch 


Degrees of pitch can easily be deter- 
mined by a roofer, Mr. Levow states, 
by using a straight edge 12” long, in 
conjunction with a level and yardstick 
In this case the yard stick reading 
would be the rise in inches per foot 
The diagram shown here can then be 
consulted to get the degrees of the 
angle. Reference tables prepared by 
David Levow, and additional informa- 
tion on his catalog page #11 provide 
the He will 
free to anyone 
writing in to the editorial offices of 
AMERICAN ROOFER & SIDING 
CONTRACTOR for the reference in- 


formation. 


necessary information. 


gladly supply them 


SLOPES OF ROOFS 


By using method described in article to find rise in inches per 
foot of foot in run, roofers can use the diagram shown above to 
find exact degree of pitch. 
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Hung Customers 
Won't Buy — 
So Don’t 


Confuse Them, 
Says This 
New Jersey 


Contractor 


Nicholas C. Bogie (at left) giving instructions to one of his workmen before 
going out on job. Note modern truck which advertises address on door, types 
of work done on panel. 


By ALBERT S. KESHEN 


(Special to American Roofer & Siding Contractor) 


ON’T confuse a roofing prospect 

by showing him a variety of colors. 
Start your sales presentation by tact- 
fully inquiring as to the preference of 
the buyer—draw him out as to what he 
has in mind. Then play up the choice. 
But if a customer is undecided as to 
what he wants, present samples of 
black and green varieties, and then if 
no decision is made, show the other 
color variations in your sample kit. 

That is the sales procedure carried 
out by Nicholas C. Bogie, owner of the 
Keystone Home Improvement Co., 845 
Sheridan Avenue, Elizabeth, N. J. Mr. 
Bogie says he likes to stress black 
shades because they don’t discolor or 
stain and you can always match them. 
Green, too, is popular with his ac- 
counts because the colored shingles har- 
monize with natural surroundings of 
three and grass. 

“However, if a customer is particu- 
larly set on a certain color, I never try 
to change his mind because by acting 
contrary-wise it might throw off the 
whole sale,” said Mr. Bogie. “Also it’s 
important to keep the choice of ma- 
terial confined to as few persons as pos- 
sible, preferably man and wife. If in- 


laws and friends are around there’s 


likely to be a babel of opinions and no- 
body knows where they are.” 

“I like my prospects to talk freely, to 
unburden their likes and dislikes and 
then I know the best way to overcome 
any point of sales resistance that may 
come up,” continued Mr. Bogie. “Of 
course, it’s essential for the seller to 
steer the conversation along the lines 
he wants, but if a prospect is close- 
mouthed then how am I to know what 
he’s interested in?” 

Keystone claims to be the first roofer 
in its locality to use roof shingles for 
siding. Mr. Bogie says that some of his 
customers prefer shingles to asbestos or 
brick because of this individuality and 
difference in treatment. Furthermore, 
he contends that siding shingles bring in 
more profits for a roofer and for that 
reason he is stressing this type when- 
ever he can. 


Sell Yourself! 


In line with his business philosophy 
that a good salesman must first sell 
himself thoroughly on his products and 
services before attempting to convert a 
customer into a paying account, Mr. 
Bogie counsels his men to measure up 
the requirements of the house mentally 


before they talk to the owner, not later. 7 
This can be done easily, he said, be- 
cause an experienced man can size up | 
a house before he enters and can tell © 
roughly what amount of roofing and = 
siding is needed. Thus a salesman has 
an immense psychological advantage in 
giving a prospect an immediate approx- 
imate idea of what the cost will be. 


Salesmen Know Stuff 


Keystone’s salesmen pride them- 
selves on their technical knowledge of 
roofing and siding and not merely 
smooth talking ability. Mr. Bogie oper- 
ates on the principle that his canvassers 
should ke at least 50 percent familiar 
with the practical aspects of the roofing 
business while they are digging for 
leads, but that salesmen must have a 
thorough, all-around knowledge of it— 
must be prepared to snap back answers 
to technical questions as soon as they 
are hurled at them. 

“Each roof presents an individual 
problem in itself,” said Mr. Bogie. 
“Therefore, the crux of each sales pres- 
entation is to know the best type of 
roof that will fit the customer’s require- 
ments. Now this may sound like stand- 
ardized stuff, but it’s not when you 


(Continued on Page 26) 











Applying Insulating Siding 


(Number 5 of a Series) 








How To Match Patterns Told. 
Carelessness Can Cost Sales 


Carelessness in matching 
when applying insulating siding no 
only can ruin an otherwise good job, 
but it can cost the applicator future 
sales. Because appearance counts 
heavily in influencing sales, prospects 
who note carelessness in this respect 
will shy away. 


patterns 



































As a general rule to match patterns, 
start the first course with a full panel, 
the second with one-third of a panel, the 
third with a two-thirds panel, and then 
repeat. On brick designs the panels must 
be cut in multiples of one and one-half 
bricks so that the mortar lines of alter- 
nate courses match properly. Always 
follow the manufacturer’s application 
directions. 


Manufacturers include instructions 
} for matching their designs with each 
insulating siding order. As a general 
rule of thumb, the first course is started 
with a full panel, the next with one 
third of a panel, the following course 
with two-thirds, and then the sequence 


is repeated. 


Align Mortar Lines Bulkhead 

With certain designs, particularly 
brick, it is vitally that the 
vertical mortar lines of alternate 
courses be in alignment. That means 
the panels must be cut carefully in 
multiples of one and one-half bricks 
Because of their random widths, 
shingle patterns including the new 
shake types do not always have to be 
matched. However, the possibility 
should be checked with the manufac- 
turer’s instruction sheet 


important 


Stone designs also vary. Some may 
be laid up without worrying about 
matching. Others, however, have a 
definite overall pattern and have to be 
matched as carefully as brick. If there 
is any doubt about the necessity of 
matching the panels, follow the safe 
course of doing it. In any event, and 
this holds true for all types, once a 
pattern sequence is set up, there must 
be no variance in the rest of the job. 

A subject close to pattern matching 
is the original problem of choosing a 
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design and color for the job. While 
this is too large a subject to cover 
here, it should be noted that the sales- 
minded siding contractor will be 
equipped to offer prospects help in 
(Continued on Page 32) 


ROOF FIRES DROP 
FROM 2nd TO 10th 


Statistics compiled by the National 
Fire Protection Association show an 
encouraging decline in the incidence 
of roof fires throughout the nation. Not 
so long ago, fires originating in the 
roofs of homes and other structures 
ranked second among the principal 
causes of fire. But now, reports Percw 
Bugbee, head of the NFPA, roof fires 
have dropped to tenth on the list. 

Mr. Bugbee attributes this decline 
in part to enforcement of building 
codes in 600-odd cities prohibiting 

(Continued on Page 23) 
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J-M Elevates H. R. Berlin To 
V-P Building Products Div. 

Appointment of Harold R. Berlin, Gen- 
eral Manager of the Building Products Di- 
vision, as a Vice President of Johns-Man- 
ville Corporation, was announced by Lewis 
H. Brown, Chairman of the Board and 
Chief Executive Officer since 1929. 

Mr. Berlin had considerable industry ex- 
perience before joining Johns-Manville in 
1926 as an acoustical engineer. From this 
position he advanced to staff manager of 
the acoustical department, general sales 
manager of the contract building materials 
section, staff manager of the contract build- 
ing materials section, staff manager of the 
industrial building materials, and general 
merchandise manager of the building ma- 
terials department. He became General Man- 
ager of the Building Products Division in 
1946. 

Other Vice Presidents of the parent cor- 
poration appointed were J. A. O’Brien, Gen- 
eral Manager of the J-M Building Prod- 
ucts Division, and A. S. Elsenbast, General 
Manager of the J-M Celite Division. 

* * * 
Hollingshead Corporation Merges 
Cocoon Division With Industrial- 
Aviation Division Under 
Fred H. Lee 

The merging of the Cocoon engineering 
division of the R. M. Hollingshead Corpora- 
tion with the company’s industrial-aviation 
division has just been announced by officials 
of the Camden, N. J., chemical firm. Sales 
of Whiz Cocoon will now come under the 
marketing policies of the industrial-aviation 
division which is headed by Fred H. Lee, 
sales manager 

The engineering division was 
formerly headed by Joseph P. Hynes whose 
resignation from the firm was also an- 
nounced by Hollingshead Corporation offi- 
cials. 

No marketing or policy changes are con- 
templated at the present time, according to 
Lee. He said that Cocoon sales will con- 
tinue to be aggressively promoted by the 
industrial-aviation division in all fields 

+ > . 

Use of Asbestos In Roofing, 
Siding Shown On Chicago TV 

The part the mineral asbestos plays ni 
the manufacture of modern building ma- 
terials was visually demonstrated over tele- 
vision when Chester O. Kelsey, manager 
of the Asbestos-Cement Products Associa- 
tion, appeared as the featured guest on the 
“Fun and Features” program of 
WEKEB, Chicago, recently. 

Interviewed by George Menard, master 
of ceremonies, Mr. Kelsey showed how as- 
bestos fibers are obtained from rock and 


Cocoon 


station 


explained how the fibers are combined with 
portland cement to make roofing shingles, 
siding shingles, building board, corrugated 
sheets and pipes. Use of the fibers in mak- 
ing textiles was illustrated through an as- 
bestos fire-fighting suit, donned by a mem- 
ber of the cast. 


Chester C. Kelsey talks about asbestos 

for homes on TV. Seen with Mr. Kelsey 

are Miss Ingeborg Jorgensen and 
George Menard. 

Mr. Kelsey told his television audience 
the use of asbestos fibers for building ma- 
terials did not conflict with its utilization for 
war needs, since short fibers are used for 
building products and long fibers for weav- 
ing the textiles that go into fire-fighting 
garments. 

. * * 
Lloyd V. Salisbury Named General 
Sales Manager For Weather Panel 
Sidings Inc. 

Walter H. Ferguson, President of Wea- 
ther Panel Sidings, Inc., manufacturers of 
insulating panel siding has announced the 
appointment of Lloyd V. Salisbury as Gen- 
eral Sales Manager for the company 


LLOYD V. SALISBURY 


In making the announcement, Mr. Fer- 
guson said: 
“The appointment of Lloyd Salisbury as 


General Sales Manager of our company 
marks a step in our long-planned program of 
expansion in sales and merchandising.” 

Mr. Salisbury joins the Buffalo insulat- 
ing panel siding company after more than 
10 years’ experience with Jones & Brown, 
Inc., national distributors of Inselbric, and 
most recently as Central Division manager 
for that company. 

* . * 
Underwood Named Ass’t Ad 
Manager For Philip Carey 

L. Charles Underwood has been appointed 
to the position of assistant advertising man- 
ager, the Philip Carey Mfg. Company, it 
has been announced by L. W. Clarke, vice 
president in charge of sales. ; 

Underwood joined Carey in 1947. Prior” 
to that he was with the Ohio National Life” 
Insurance Company as assistant manages © 
of field service and before that a copy-= 
writer with Savage and Talley advertising” 
agency and the Dayton Rubber Manufac-? 
turing Company. He has recently been en*7 
gaged in sales and promotional field work” 
for Carey in several of its various districts.” 

* * 7 Y 
Roofers Unit Elects 
Farris As President 

Jack Farris has been elected president of 
the Fort Wayne Roofing, Siding, Insulation” 
and Storm Window Contractors’ Association? 
succeeding E. C. Shirley. 3 

In accepting the presidency of the as<) 
sociation, Mr. Farris pledged his best ef-7 
forts toward the continued success of the! 
association. Association members in turn) 
pledged to cooperate to their fullest extent” 
with the Government toward the mainte+ 
nance of international and industrial peace 

Retiring officers of the group, which cele- 
brated the first year of its existence at® 
Wednesday's meeting, include Mr. Shirley ¥ 
Harry Bosell, vice-president, and Robert 
J. Keller, secretary-treasurer. j 

* * . 
Armstrong Sponsors Fourth 
Convention Of Wholesalers Of 
Its Building Materials Div. 

Over 300 wholesale distributors, guests,| 
and Armstrong field men are expected to! 
attend the fourth annual convention of; 
wholesalers of the Armstrong Cork Com-: 
pany Building Materials Division which} 
will be held April 5 and 6. Addresses, dis-: 
cussions, and presentations on current eco-' 
nomic and marketing conditions and prob- 
lems of building materials distribution will} 
feature the two-day meeting. 

Included on the program will be an ad-| 
dress by C. J. Backstrand, Company Presi-: 
dent; H. W. Prentis, Jr., Chairman of the: 
Board; H. R. Peck, Vice-President and 

(Continued on Page 27) 
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Reroof Rundown Building 
With Asphalt Shingles 


Remodeling a rundown building usu- 
ally is worthwhile if its basic structure 
sound by 
\merican 


is sound or can be made 
partial reconstruction, 
Builder magazine. As an example of 
successful remodeling, the publication 


explains how an unused old barn was 


Savs 


put into as-good-as-new condition 


Work started 
all doors and windows. The 
jacked up and reinforced 
rafters. Reroofing asphalt 
gles was accomplished without remov- 
All old 
split or loose wood shingles were re- 
nailed. Beveled strips 
placed along the shingle butts to pro- 
vide a smooth surface for application 
of the new material. 


with the removal of 


roof was 
with new 
with shin- 
ing the old roofing material 


wood were 


This method of reroofing eliminates 
the expense of tearing the old shingles 
off. Nails used in applying the new 
asphalt roofing must be long enough 
to penetrate the old roof covering and 
at least % inch of the deck 
underneath. 


sheathing 


The first step in reconditioning the 
sidewalls of the barn was to cut away 
the bottom 


three feet of the siding, 
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Complete Remodeling Pays 


4 


Basic soundness 
of this barn made 
remodeling pay. 
Right, before® 
work started. 
Above, the barn 
after completion 
of alterations, in- & 
cluding 
asphalt 
roof and 
siding. 


which was badly rotted. A new nailing 
The 


lower edge of the old siding was nailed 


strip was placed between the posts. 


Roofer Promotes Business By Creating 
Good Will With City Administration 
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It is a pleasure for us to extend congratulations 
to the City of Watertown 
on the opening of the new 


WATERTOWN HUGH SCHOOL 


¢ ARE PROUD TO HAVE BEEN 
IN THE C cnet RUCTION OF THIS BEAUTIFUL, 


or ° INSULATION For 
© TILE FLOORING 


Your Investment Is Protected By Our Bonded Built-up Roof. 


ANTWERP ROOFING & CONTRACTING CORP. 


BRANCH OFFICES IN 
ADAMS CENTER, CLAYTON, GOUVERNEUR, SACKETS HARBOR, 


ABLE TO HELP 
MODERN STRUCTURE 





We Are 
Bonded App.icators 


Johns-Manville Products 











TELEPHONE 9331 


THERESA 








The ad above appeared in an up-state New York newspaper, as an institutional ad of 
the Antwerp Roofing & Contracting Corp. The roofing company finds this a highly 
worthwhile practice from a public relations standpoint. 


to this strip. 
removed. New 
(Continued on Page 20) 


Decayed sills were 


Jingles Sell Roofing 
and Siding In Buffalo 


Umland Roofers, 868 Jefferson Ave., 
Buffalo, N. Y., uses short, catchy lines 
of poetry in its newspaper advertising 
to pull business in roof repairs. 

Typical of this advertising technique 
was a recent one column, one inch ad 
which read: 

“When you have a sudden leak, 

At the eaves or at the peak. 

Umland Roofers.” 


Littered Aisles Dangerous 

Littered aisles and runways, floor 
openings left uncovered for falling 
tools and materials, poor stacking of 
materials, splinters and nails, take a 
heavy toll annually from the ranks of 
construction workers. Eliminate these 
and other tripping and stumbling 
hazards and a long step will be taken 
toward the solution of the safety prob- 
lem. 
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In 


PRACTICE 


EQUIPMENT 


New Insulated Siding Line 

\ completely redesigned line of insulated 
siding has just been introduced by Weather- 
panel Sidings, Inc. Keyed to current con- 
sumer preferences, the new line includes 
distinctive brick, stone and shingle designs 
in a wide variety of popular colors 

Of particular interest to dealers and ap- 
plicators are a number of exclusive construc 
tion features that make possible a quality 
siding job at low cost. Chief among these is 
a new panel size which is a radical depart- 
ure from standard industry practice. This 
“Scientific Size” fits either 12” or 16” 
studding with no waste, simplifies storage, 
handling and application, and reduces on- 
the-job costs. The new size, added to Wea- 
therpanel’s acceptance for F.H.A. insured 
buildings, indicates that this sid’ng will be 
ideal for any form of new construction as 
well as for all types of re-siding 

Panels are unusually strong and rigid, 
having a base core of wood fibre that is 
emulsified and bonded with generous quan- 
tities of asphalt. The is completely 
sealed on all sides and edges with pene- 
trating asphalt applied at high temperatures. 
Consequently, Weatherpanel is waterproof 
and shrinkproof and will not sag or settle. 

Ceramic and natural slate color granules 
are pressed deeply into the asphalt where 
they will not fade or discolor. In addition, 
colors are closely controlled from raw ma- 
terial to finished product to assure uniform 
colors, shipment by shipment, and climi 


nate problems of color matching. 
* * * 


core 


Interior Finish Colors 

Two completely new colors have been 
added to the Celotex line of Interior Finish 
materials—a deep toned Blue-Green and 
Sierra Rose. 

Selection of these colors was made only 
aiter a nation-wide consumer survey was 
made by Howard Ketcham, Inc., famous 
New York color engineering firm. Of the 
many colors tested, the two chosen were by 
far the most popular in all parts of the 
country. 

Celotex Blue-Green and Sierra Rose col- 
ors are available in plank and tile, both of 
which have the Celotex “E” joint for con- 
cealed mailing. 

> * 

Plexiglas Dome Skylight Units 

A completely prefabricated skylight, 
—Wascolite consists of a Plexiglas dome 
attached to a trim copper frame. Lightweight 


and easy to install, Wascolite fits exactly 
on the curb for which it has been specified, 
with no adjustments necessary. It is at- 
tached by means of a few screws from the 
interior with no puncturing of the water- 
tight exterior. 


Neat and simple in exterior appearance, 
from the interior nothing is visible but the 
sky. Eliminated entirely are the cross mem- 
bers and wire reinforcements of the con- 
ventional type of skylight. 

Actual tests show that Wascolites admit 
almost the same amount of light as an open 
hole in the roof, so that the number of sky- 
lights necessary can be cut in half. Wasco- 
lites eliminate maintenance costs as they are 
resistant to breakage, practically self-clean- 
ing on the outside, and easily wiped clean 
on the inside. Made by Wasco Flashing 
Company. 

* * * 
Gun Tacker 

Makers of the T-32 Gun Tacker wish to 
point out its multiple uses for fastening in 
the building industry. This versatile tool 


has proven its practicability to contractors 
and homeowners alike for tacking wool, 





If further information is desired 
about articles appearing in the 
pages of this magazine send a card 
or a letter to the editorial depart- 
ment. 








batt and foil type insulations, wall canvas, 
wall board, ceiling panel, roofing felt and 
numerous other materials securely onto 
wood backgrounds. 

The T-32 has been found to reduce fasten- 
ing costs considerably through the time and 
effort saved. It offers such advantages as 
one-hand operation allowing freedom of 
other hand for holding material in place. It 
is a self-feeding unit and permits user to 
fasten at desired rapidity through its trigger- 
like functioning. The T-32 is ideal for” 
tacking close corners (within 4%”) and other © 
hard-to-get places. $ 

The T-32 is of all steel construction with © 
an all chrome finish. It is easy to load and | 
holds 150 staplese—%” and 5/16” sizes. 7 
Made by Arrow Fastener Company, Inc. 


Portable Scaffolding 

A new type of portable scaffolding built 
up from lengths of aluminum or steel tub- 7 
ing and quick-acting clamps has been in- 7 
troduced by Safway Steel Products, Inc. ; 

Using only an ordinary wrench, an un- 
skilled workman can quickly assemble these ~ 
simple parts into safe, rigid scaffolds to ~ 
fit building and ground contours for all 7 
kinds of construction and maintenance work. 7 
Basic parts are light but strong; unusually 
easy to handle, easy to assemble and easily 
adaptable to any working conditions. y 

In erecting a tube-and-clamp scaffold, the © 
vertical tubes are set up and linked together > 
at intervals wtih horizontal members. The ~ 
horizontals are arranged both parallel and ~ 
at right angles to the working surface, 
forming a box-like structure of great 
strength and rigidity. Horizontal members 
also act as platform supports. Upright mem- 
bers may safely be extended as high as 200 
ft. Diagonal bracing is provided to make 
high structures more rigid. 

* * * 


Masonry Protection 

An improved water repellent — named 
“Duane No. 923” — has been marketed as 
a special protection product for stone and 
masonry building materials. Packaged in 
liquid form, it can be applied by brush or 
spray gun. It may be used on such surfaces 
as cement block, concrete, tapestry stone, 
brick, sandstone, limestone, terra cotta, 
stucco, plaster and marble. 

The makers explain that the product pre- 
vents the deterioration of exterior surfaces 
from the disintegration caused by successive 


(Continued on Page 28) 








Langille 


WirelMautelelie liars: 


aap fit your needs! 


OUT CORNER 
FOR 
ASBESTOS 
SIDING 


Zinc mouldings for asbestos sid- 
ing made of heavy (.018) metal. 
Out-corners, In-corners, Bull-nose 
Corners and Face Trims. Neat, 
attractive and sturdy. 

J 











SIDING 


Window and Door Trims for 
Insulated, Shake and all types of 
Sidings. Replaces wood trim. 
Lasting, modern and inexpensive. 


Langille Metal 
re 


2301 S. Millard Avenue 
Chicago 23 


Ph e 


Illinois 
LAwndale 1-2100 
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ond 
Short Cuts 


How to Make a Roof Shingle Stool 


In applying composition slate or as- 
bestos shingles, the 


ladder and stool speeds up the work 
and provides greater comfort 


worker. 


Materials used in the construction of 


stool and frame should be light and 


strong, preferably white pine or a good 


use of a shingle 


for the 


ported on cleat at bottom, and hooks at 
top. Weight of roofer holds stool in 
position. Space under frame allows 
clear working area for the installation 
of shingles. Handle cleat should be 
placed on frame to balance shingle 
stool when picked up and moved to 
new position, Cleat also provides space 


Wrought Iron Hooke.” 


Handle Cleat 
Temporary Pitch Change 


Sharp Point 


View OF STQoL IN PosiTION 
on Re 


grade of yellow poplar, using 1% by 
1'4-inch members for frame with the 
other parts shouldered in place. These 


are bolted with '%-inch carriage bolts. 
it is built up of 


r pine 
1 


sunk heads 


¥4-inch-thick poplar 
screwed in place with counter 

Hooks placed at upper end of frame 
are 3/16 by 1 inch wrought steel, cut 
to prongs and sharpened to needle 


Hooks 


can be tipped into position with ham 


points extend over ends and 


mer or roofing tool 


Principle and use: Stool is sup- 








PLan —e! 
SHINGLE STOOLS 




















for shingles prior to their being laid 
in position on the roof. 

Shingle stool is designed for roofs 
of 1/3 pitch. If steeper pitches are 
encountered raise pitch of seat by in 
serting a thin board or cleat between 
the underside of seat and frame. 

Stool makes for comfort; eliminates 
strain; can be used when shingles get 
too hot to conveniently work on the 
surface; is speedy. flexible and profit 
able to use 


—American Builder 





Rundown Building 
(Continued from Page 18) 


concrete foundation sections were 


poured, and new sills were put in place 
after the concrete had set. 

The bottom three feet of the walls 
was covered with corrugated asbestos 
sheets. The walls 


upper part of the 


was covered with asphalt felt, and as 
bestos siding was placed over that. 

During work on the exterior, new 
windows and doors were cut and 
framed. Floors were repaired and the 
interior layout rearranged for 
greater efficiency 


was 
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Hang up those Gloves, Mister | 


THERE'LL BE NO MORE 
FIGHTING FOR A FAIR 


PROFIT WHEN YOU 


SELL THIS 


COMBINATION 
KE f 


with SHADOW-LOCK 


No combination like it for new construction! Only 

Guatex, America's finest asbestos-cement siding, and 
SHADOW-LOCK, the years-chead application system, offer 
so much beauty and protection to the new home buyer 
—so much “buy appeal” for the builder. 

Every GiaTex and SHADOW-LOCK job you sell, sells more. 
New home buyers like this quality combination for the 
striking beauty of the siding with the china-like glaze, 
the deep shadow lines and custom corner protection of 
SHavow-Lock. Builders have an additional reason for 
liking it: in most areas GiaTex and SHADOW-LOCK applied 
over USG* Sheathing costs less than conventional 
nail-on application of asbestos siding over wood sheathing. 

Guatex and SHADOW-LOcK—a real profit opportunity 
in today's new-building market. Let us help you 
make the most of it! 


*T. M. Reg. U. S. Pat. Off. 


: UNITED STATES GYPSUM 
. Te [ : Dept. AR-2, 300 W. Adams St., Chicago 6, Illinois 
al upon ay Hi : Gentlemen: I'd like to know more about GLATEX AND SHADOW- 


LOCK... please send me descr'ptive literature. 


United States Gypsum 





For Building « For industry 
EI Gypsum ¢ Lime « Steel * Insulation « Roofing « Paint 
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—CONNERY'S— 
ROOFING 








KETTLES 
* 


Connery, one of the oldest 
manufacturers, offer modern 
oil burning kettles of superior 
design for heating tar, pitch 
and bituminous material 


* 


Write for catalog show- 
ing our full line of 
bottom fired and tube 
heating kettles, buckets, 
dippers, etc. 


CONSTRUCTION CO. 


2nd & Luzerne Sts. 
PHILADELPHIA 40, PA. 


-—CONNERY— 














HELPS YOU 
MEET COMPETITION 


Tarzan, the finest roofer’s mop, costs you /ess 
then “rolling your own” you can now have 
the best ond actually save time, effort and 
money! 


Tarzan Is Designed for 
Faster, More Profitable Roofing 


You can order a limited supply of Tarzan 
permonent handles, and slip on a new 
head in a few seconds right on the job 
You're never without a good mop and you 
save time and labor costs 

Tarzan mops are made to your specifications 


WRITE TODAY for prices, samples ond illu- 
strated folder 





American Associated Co's. 
453 Stephens St., S.W. 
Atlanta 2, Ga. 
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Roofing Nails Help Win War In 
Korea, Our Pilots Drop ‘Em! 


Enough nails to keep the average 
roofing contractor going for an entire 
year are being dropped each night in 
operations by the Fifth Air Force in 
Korea. It’s called “Operation Tack.” 
Planes range along the roads be- 
hind Communist lines and drop nails. 
Millions of nails—stubby, flat-headed, 
one and one-half inches long. The kind 
roofers use to lay asphalt roofing. 
The purpose is to flatten Communist 
tires, especially the supply 
that move in the night. Says 


tires of 
trucks 


Col. Stanton P. Smith, director of 
fifth air force combat operations: 

“If we can stop those trucks moving 
at night, we can stop the war. That 
sounds like a sweeping statement but 
it’s true.” 

The other night 3,776,000 roofing 
nails were dropped on roads used by 
the Chinese Reds. J. C. Ragains of 
Salisbury Roofing Company, Salis- 
bury, Maryland estimated that the 
amount was equivalent to 191 kegs, 
enough to last a contractor a year. 


Barn Roof Most Vulnerable 
To Weather of Any on Farm 


The roof on the main barn usually 
is more vulnerable than any other farm 
building roof. Among the reasons for 
this are: 

1—To facilitate drainage, the barn 
generally is situated on the highest 
ground in the farmstead. As a result 
it is fully exposed to wind and other 
elements of the weather. 

2—On almost all farms, the main 
barn is the largest building and has 
the greatest roof area 

3—Because the interior of a barn is 
relatively free of partitions, strong in 
ternal wind pressures develop when- 
ever barn or haymow doors are open. 
become high 
enough to lift off a flimsy roof deck or 
poorly applied roofing material. 

When reroofing a barn with asphalt 
roofing, the old surface must be recon- 
ditioned to provide a smooth, solid nail- 


These pressures can 


ing base for the new material. In most 


cases, the old roofing need not be re- 
moved but can be repaired sufficiently 
to serve as a deck. Loose and warped 
wood shingles should be nailed firmly 
in place and missing shingles should 


Ds ace as, | 


€ aay 5s z 
Becaus. of their flexibility, as- 
phalt shingles are especially suited 
for a curved gothic barn roof. 
be replaced. To increase the smooth- 
ness of the surface, wood “feathering” 
strips may be nailed along the butts of 
the old shingles. 


Nersica Convention 


(Continued from Page 12) 


Committee’s ob 


the Small Business 
jectives. They are as follows: 
8 Precepts 
First, the red-tape must be cut 
uway from Federal purchasing ac 
tivities 
Second, must be 


small firms 


able to get their fair share of 


basic supplies and materials. 
Third, 


not be 


small companies must 
exorbitant 


prices in order to stay in busi 


made to pay 


ness 


Fourth, taxes must be levied su 


as to encourage insofar as pos 
sible, the expansion of small en- 
terprise. 

Fifth, monopolistic pressures 
on small businessmen must not 
be allowed to eliminate them from 
the American industrial system 

Sixth, small business must have 
full participation in our foreign 
aid programs. 

Seventh, programs must be de 
veloped to assure small business 
its rightful share of materials and 
services on and from public-owned 
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resources, forest services, irriga- 

tion, and reclamation projects. All Th h Th Buildin 
Eighth, there must be devel- roug e g 

oped an aggressive public policy 

that recognizes and gives mean- PROFIT 

ing to the inalienable rights which | OPPORTUNITIES 


all businessmen have in the Amer- | ith 
ican economy. wi 


Built-Up Roof Forum | KARNAK 


Roofing and 


Mr. Nichols stated that the Built- Waterproofing 
Up Roofing Forum was the best pro 


gram of its kind ever to have been pre- i FABRIC 

sented in the United States. He stated ~ ij 

that built-up roofers, and sheet-metal 1. Roof 

roofers could now receive the same : : patching 

protection and the same service through : 

association activity, as maintenance re- J 2. Skylight 

pair contractors. Y flashing 
Among featured speakers at the 

Built-Up Roofing Forum was Tyler | 3. Parapet 

Rogers, of the Owens-Corning Fiber- flashing 

glas Corporation, representatives of 


all the large roofing materials manu 4. Window 


facturing corporations, and a number 


| and Door 
of contractor speakers. 


Irvin Prickett, of Washington KARNAK means PROFITS flashing 


D. C. chaired the forum and spoke on WE & te auieaet eben Maes eek 5. Cornice 
“Membrane Protection Under Insula- thrifty. There’s no waste . . . use it down to the f . 
tion.” E. K. Hollister, New York City last inch. a ~ So easy to store, always lashing 
spoke on “Temperature Controls of ae SS ee eres 


: oe MS : s KARNAK reduces labo , too. ; 
Hot Stuff.” William White of Balti- in ail coies We ets om Bas — smoothly 6. Foundation 


more expounded on his experience in water- 


“Cc = ak ” e . 
“Contractor Supervision and the sub chica: ea: eee wt proofing 
ject of “Reroofing was thoroughly cov- phalt product fer every 


ered by Richard H. Freyberg, former 3S need, to meet every spe- ac, 
by yt - iS wri for IMlustrate 
President, Roofing & Sheet Metal | im ume. < ptheresdnvedly . 


; , Specifications Beok! 
Crafts Institute, New York City. 
Excerpts and summaries of many | 


of these speeches will appear in future S228 L E W | S ye ENGINEERING CO. 
of 





ag 
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issues of the AMERICAN RooFer & Church St., New York, N. Y. 
Sipinc ConTRACTOR. Manufacturers 


Asphalt Specialties for 25 Years 


REL INE IOC AN + IO 


“Log Cabin” 


(Continued from Page 13) 


in war climates or as summer cabins, 





the houses can be winterized for year- 
round use. Introduced in the United 
States by the Norge Company, of | AJAX Roofing Brackets 
Norway, the eight available models 
range from a one-room cottage to a 
three-bedroom house with garage and 


breezeway. | ALL STEEL — Unbreakable 
Roof Fires Drop , 


(Continued from Page 16) 





MAN-size — Superefficient 


flammable roofing. In addition, prac- y 

tically all new buildings have roofs of AJAX Building Bracket Co. 
fire resistant materials such as asphalt | ted 1551 Rydal Mount Rd. 
shingles,. also generally used for re- | 1 Ohio 
roofing of homes and farm buildings. | . 
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FOR THE ASKING 


The Free BOOKLETS offered here repre- 
sent the most expert knowledge available in 
each specialized field. USE THE COUPON 
BELOW to secure the booklets you want— 
and please PRINT your name and address 
clearly. 


SPRAYED INSULATION 
new types of insulation jobs are open to you 
with 
spray on. Since it can be applied to any sur- 


Thousands of 
this new kind of insulatic 


face, every building is a prospect. Brand new 


Yeld: complete detai!s if you check 1. 


MIDGET LOUVERS . 


small, 


. Made of aluminum 


clean, neat. For literature and prices 
on this easy installed item, check 2. 
CAULK IT UP . with 


compound which comes in many colors. Infor- 
check 3. 


this perfect sealing 
mation and free gun offer 


SUPER-LIGHT LADDERS A far 
now puts out magnesium ladde 
bine maximum strength and durabilil; 

Mechani assembly 
Autom spring 
md ext on lad 
check 4 


labor-saving lightness 


eliminates fillet welding 


type locks. In single, step 
ders. For Bulletin L-70, sent free > 
SUPERIOR KETTLES . . . Let us send you the 
seven added features which make these heat- 
ing kettles the best in the business. Available 
on skids, steel wheels, hard rubber tires and 
pneumatic tired automotive type wheels. . . 5. 


ALUMINUM AWNING ... kit that sells on 
sight. This packaged aluminum awning is a 
made to order deal for 
Now 


obber sent 


home and industry. 
in four gorgeous colors! Name of nearest 


if you check 6. 


INSULATING ROOFS ... with this highly mois- 
ture resistant product keeps heat loss through 
the roof at a minimum in winter and top floors 
cooler For full information 


much in summer 


check 7. 


SNOW GUARDS. 


Standard for filty years 


for many types of roofs. 
Details and complete 
check 8. 


rooiers wholesdie prices avalabie, 


BUILT-UP ROOFS 


forms the basic material of the felts 


Asbestos, fireproof, and 
rot-prooi 


in these built-up roofs. For free manual on 


built-up roofg check 9. 


PATENTED ROOFING KNIFE ... The 2-puinted 
steel blade gives double value, two diadus 
for the price of one. New blade easily inserted 


Prices, check 10. 


ROCFER’S HOIST xt a low 
ractical and widely used roofers 
Easy t l and load. 


tils, if you check 11. 


ROOFERS MOP YARN 
types. Samples and prices sent at once if you 
heck 12. 


Many grades and 


ROOFING, SIDING & BUILDING 
Sixth Year. 


. Specialties 
Manual 1951 Edition just cut has 
xll the data you're used to seeing in these 


standard reference books the trade, plus 
of ttion about products you 
bination windows, overhead 
tile, and many more. 
heck 13. 


i you 


~~~~~~~~~-MAIL THIS COUPON~~~~~~~ 


( 
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19 

20 


21 
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AMERICAN ROOFER and Siding Contractor 
425 Fourth Avenue, New York 16, N. Y. 


I woud like literature or information on the following: 


March, 1951 


29 0 6 
30 

317 

32 

33 

34 

35 


If you want American Roofer, 12 months for $3.00, check here 


.. Position 


AMERICAN ROOFER 


MOP HEAD AND STAPLE ... and many other 
roofing accessories. For information check 14 


ROOFERS TOOLS .. . Can't get it anywhere 
else? Then try here. For lists and prices, 
check 15. 


ROOFING KNIVES . . Keen, rigid blades 
driven into custom built handles that provide 
just the right grip. Prices, details, check 16. 


ROCK WOOL SALES... will increase rapidly 
if you tie in with this progressive 195] pro 
gram. The company will help you in every 
basic way if you want to get in on a great 
sales deal. For complete details check 17. 


FELT-LAYING MACHINE ... At last, a machine 
that automatically does the job of laying felt 
en a built-up roof. Three men do the work of 
five. For information, see details, check 18. 


CAULKING COMPOUND ... Easily applied 
with a pressure gun, comes in a variety of 
colors. For more information on this fuel-saver 
check 19. 


SNOW GUARDS .. 
roofs; 


. for all types of steep 
Spanish tile, Roman tile, Mission tile 
and other tiles; also for metal or composition 
roofs. Catalog 8d-2 sent free if you check 20. 


ALUMINUM SIDING .. . has the long life of 
aluminum and all the beauty of wood. Life 
long savings on fuel, paint, repairs and prop 
e:ty value. In three beautiful permanent colors. 
For details, check 21. 


NEW MAGAZINE ... 
chance 


Contractors have a 
the inside information in a 
rapidly developing field: “Building Specialties” 
monthly, tells all about storm-screen combo 
windows, overhead garage doors and many 
others. $3.00 year. Samples free if you 
check 22. 


to get 


BRACKETS . . . That help you two ways. As 
offset ladder rails from sidewalls, etc. In pairs. 
as a scaficld support. Info, 23. 


SIDEWALL STAGING BRACKETS . and 
many ladders, and extensions, magnesium lad- 
ders. Folders free if you check 24. 


ZINC CORNER STRIP . . . Improved appear 
ance at corners and along window and door 
frames on siding jobs with this metal sidina 
sirips. For complete details check 25. 


MAN-SIZE . . . all steel, unbreakable roofing 
bracket, patented folding. Check 26. 
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CORK ROOF INSULATION .. . has greater 
structural strength, high insulating value, light- 
er weight, for free manual check 27, 


BITUSTATIC CEMENT .. . and many other 
roofing products, for details check 28. 


CORKBOARD INSULATION .. . This steam- 
baked insulation meets Fede:al Specifications. | 
It is equal to the best board made in quality, 
altho it is lower in price. Heavy carton pro- 
tects aaainst breakage in transit. Full details, 
oheck 29, 


MEMBRANE FABRIC ... and asphalt products. 


tor roofing, waterproofing, insulation, damp- INSULATION 


proofing, flooring, and many other roofing 


products, by a quality house at reasonable S la Ko ce 
prices. Check 30. 


4 


NEW KETTLES ... A scientifically designed ZZ = Sprayitete has en extremely high ficient of 
up-to-the-minute modern kettle that cuts fuel ACOUSTICAL CORRECTION 


bills and produces the flow of hot materials EE sound absorption. This makes it ideal for 
in % the time formerly required. By a firm that . interior insulation in churches, auditoriums, 
has the “know-how” of 40 years. Check 31. 4 offices, and theatr 








NEWEST ASBESTOS SIDING .. . with its CONDENSATION a CS ee 
exclusive china-like glaze in a choice of | 3 ° pening o t lnductrial end home meorke. 
colors, this asbestos siding makes every | . 4 
frame-house owner a prospect. For full infor- | ss SprayKote is ideal thermal insulation. Sprayed from “7 
mation about this great seller check 32. 2 gun directly on any surface it forms a uniform coating,” 
HEAVY-DUTY SHINGLES . . . Double coverage, : 7» oer terteack octet rege. 
extra tough, has only 42% exposure, fire- Od & CatNrONRe EEE, GOOLE ae on 
resistant, stays put when you apply it. Infor- | 
mation check 33. 








FINEST ROOFER’S MOP . . . costs less than , = —~ | Since it con be applied on ANY surface, EVERY building 
‘rolling your own.” Order a limited supply of ts © prespent fer Sprayiate. lange velomn, big prette, 
handles and slip on a new head in a matter | * te of promp o oo Wie todays 

of seconds, right on the job. Illustrated folder, 


treo, check 9. | “ac* SPRAYED INSULATION, INC. 


COLD PROCESS .. . roofing, cheaper, better, DETAILS 56-58 CRITTENDEN ST. NEWARK 6, N. J. 
longer-lasting. New method is superior to any 
others, does many jobs in one, easily applied. 
Complete details if you check 35. 



































NEW METAL MOULDING ... Lasting, modern | ‘ : 
and inexpensive window and door trims for | Here Ss How To Cash-in 


insulated, shake and other types of siding, | On Cold Process Roofing 


as well as out corners for asbestos siding, now | 


© 
provided in new designs, 36. ROOF COATINGS Ci” own COLD PROCESS in roofing and waterproofing. When properly 
applied RUBERTITE can be guaranteed for the 
- ; ; RUBERTITE CONCENTRATE life of the building. We stand behind the 
Never run felt down a slope, across a | A Gnant Getta Gan ant Glasto applicator’s guarantee. 
valley or cricket, and up the opposite Compound. Territorial Franchises are now open every- 
-_ . here to Roofers, Jobbers, and Dealers. Write 
5 a = » valley, and then lap Cold in strong, more popular ba - : : 
slope. Felt in the valley, and then lap | J Cold process is coming ia strong. more popular = sesay for full information ond Pittsburgh 
the felts on the slopes over these valley repairs RUBERTITE will answer every purpose Testing Laboratory Report. 
felts on both sides. 


Never lap the felts against the flow : COLD PROCESS ROOFING PRODUCTS 


of water. Start at the low point (eave | 7230 N. E. Miami Court MIAMI 38, FLORIDA 
or valley) and roof up the slope. 








It is much cheaper to do a job right 


in the first place, than to have to return mir. il Issue: 

to it because of trouble later on. There- Co g In The April - 

fore, make a final careful inspection : . = 3: 

before leaving a completed job, pret-|| sPPlication of Siding To NEW Homes 
erably accompanied by the building | First of a new series on the accepted FHA method of applying 


ae Pay especial attention’ to the | Sheuleted siding oh newly wasted’ te 




















“340” 
ROOFER’S HOIST 


$340.00 


F.O.B. Chicago 


Speeds up the material handling part 
of roofing Eliminates 


backs 


roofer’s 


jobs aching 
Most practical and widely used 
only 320 Ibs. 
Simple, safe to 
4 h.p. 
800° per 
minute. Heavier loads at slightly slower 


hoist. Weighs 


Eary to roll and load 
operate. Holds 250° of 34” rope 
Has capacity of 400 Ibs. at 


speeds. 


KING MANUFACTURING 
CORP 
3147 W. Chicago Ave., Chicago 22, Ii 














‘Helps You 2 Ways! 


STEADFAST LADDER & 
SCAFFOLD BRACKET 


Here is the handiest, easiest-to-use, neotest 
o 


t ladder bracket you've ever seen. it will 
save you time, labor and money; it’s sofer! 
STEADFAST BRACKETS help you two weys: 


1. Offset ledder rails from sidewalls, 
gutters, cornices, etc. 


2. In peirs they make an easily assem- 
bied scaftold support. 


Over 4,000 In Use 


Order from distributer or direct. Write fer 


felder. Money back if not satisfied. 


Distributors: Territories Open! 
Write for Literature 


STEADFAST EQUIPMENT CO. 


878 Fronklin Ave. Thernweed, N. Y. 





Hung Customers 
(Continued from Page 15) 


delve deeply into it. So when our man 


knows what he’s talking about, he'll 
the prospect that his gutters 
shouldn't be crooked or explain how 
leaks affect wood beams or how a de- 
fective roof is a fire hazard. First we 
have to size up the customer’s problem 
and second to show how we can solve 
it.” 

Another procedure used successfully 
by Keystone is to concentrate on par- 
ticular markets. Mr. 
that he has more professional accounts, 
that is among lawyers, doctors and 
dentists than any 
Chat is because early in his career he 
decided to hammer away on this type 
of customer and having obtained one 


show 


sogie considers 


ot his competitors. 


or two of them used them as successful 
illustrations of his process. 


Called On Phone 


“Why the other day,” he said, “I 
was called on the phone by a doctor in 
another part of Union County. He told 
me what he wanted and I said I could 
fill the bill. Then as he was getting 
ready to hang up, | pointed out that he 
hadn’t gotten his estimate yet. ‘Oh, 
that’s all right,’ was the reply, ‘I know 
you did a similar job for Dr. Brokaw 
and he told me you're pretty much on 
the level with your figuring.’ That’s the 
kind of confidence in which I take par- 
ticular pleasure.” 

Although Keystone has a staff of 
about 15 men including mechanics, 
office help, canvassers, and salesmen, it 
has been able to build up a volume of 
about $100,000 a year in roofing, sid- 
ing, insulation and storm windows be- 
cause Mr. Bogie applies his keen per- 
ception of human nature and a study of 
determining in advance what the trade 
wants and then undertakes to supply it 

He is particularly fortunate in this 
respect because he is an outstanding 
example of the American “melting pot” 
in action. Born in Serbia, he came to 
this country in 1923 after being dis- 
charged from the Austrian army, and 
went into business for himself 10 years 
later. 

His fluency with five European lan- 
guages and his cultural familiarity with 
the art and history of the Old World 
has sometimes brought him business 
which he might not have obtained 
otherwise. A good example of this asset 
was shown sometime ago when he went 


up into Franklin in Sussex County, 


northernmost part of New Jersey, a 
locality which is known as the little 
United Nations because of its hetero- 
geneous foreign population, most of 
whom work in the zinc mines there. 


Pioneer In Area 


Mr. Bogie was at home immediately 
with the Hungarian and Russian and 
other Slavic nationalities, many of 
whom could speak little English. He 
demonstrated the benefits of roofing 
and siding, and as a result was a 
pioneer in the industry in opening the 
way toward this type of construction 
in that area. 

Although Keystone relies primarily 
on straight canvassing and personal 
recommendations for the bulk of its 
business, it is never content to rest on 
its laurels, but wages an aggressive 
promotion campaign in season. News- 
paper ads are used in the “Elizabeth 
Daily Journal” for a space as much as 
one-quarter of a page, either on Tues- 
days, Thursdays or Fridays. Coupons 
are placed in the copy for return in- 
quiries on estimates. Classified ads are 
also used but they are not as productive 
as display. In looking over his books, 
Mr. Bogie found that about 20 percent 
of his leads came from these newspaper 
ads alone. 


Letters Used Often 


In recent months he has relied 
largely upon his own letters and pro- 
motional literature supplied by the 
manufacturers. Letters are used to an- 
nounce a new product or some recent 
development in the industry which 
might be of interest to the regular cus- 
tomers. Manufacturers’ booklets and 
circulars with the company’s imprint 
are a requirement for every canvasser 
who must take a generous supply with 
him on his calls. If there is no one at 
home, this material must be left at the 
doorstep or in the mailbox with the 
company’s return pre-paid postcard 
enclosed. 

This practice of leaving your calling 
card is worthwhile, Mr. Bogie declares, 
because he has received as high as 5 
percent of these cards back in the mail 
and most of them have resulted in 
sales. 

Another enterprising bit of promo- 
tion is to contact buyers of used homes 
and solicit their roofing business. Leads 
are obtained through the deed register 
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at the courthouse by an accountant 


who goes over property transfers and | PS iy. MADE TO DO A SUPERIOR 


is given a small fee for his services. 


The usual procedure is to call at the ‘ JOB: R. MURPHY 


home of the property buyer, but if 


there’s no one there then a letter is \ stay sharp ROOFING KNIVES 


sent asking for an appointment or a 





circular forwarded explaining the 
firm’s services 


No Play — No Wobbling 
News 
iCoutinasd tren Pose 12) R. Murphy “Stay-Sharp” blades, processed from finest tempered 
steel, are famous for the way they hold up under tough usage. 
Their hand-honed razor-sharp edges cut the roughest materials 

easily. 


General Manager, Building Materials Divi 
sion; A. E. Pearce, Assistant General Man 


ager of the Division; J. V. Jones, Manager : on x 
age . : R. Murphy Knives completely eliminate any play or wobbling 


because of the precision riveting of blade and handle . . . the 
latter custom-designed for proper grip. 


Lumber Dealer Products Department, and 
other Company and Building Materials Di 
vision executives. 

For the steadiest, cleanest, easiest cutting roofing knife—ask for 
R. Murphy “Stay-Sharp” Knives at your Roofing Supply or Hard- 
ware Store, 

There’s an R. Murphy Knife for Every Purpose. Write for FREE 


catalog showing the complete line. 


* 


STAY SHARP ROOFING KNIFE 


Decline from 1950 High 
In Building Materials 
Production Seen 


Production of building materials and equip- et Tested Quality for over 100 Years 
ment has exceeded all past records in 1950 


but will fall well below the new peak in th 
coming year, A. Naughton Lane, president 


» ch a. , , 

of the Producers’ Council, national organiza R. MURPHY'S 
tion of building products manufacturers, SONS COMPANY 
stated recently 


“The extent of the decline in 1951 is un- 


AYER, 
predictable, because no one can tell at this MASSACHUSETTS 
time how far defense needs will curtail civ 
ilian construction,” Mr. Lane said. 
“However, in some lines the cutback in 














production of materials will be less than 
the reduction in building volume, becaus« 
inventories in the hands of producers and 





dealers have been relatively low in recent eewas 
7 

months and will be built back to normal in It s worth $200 but cost $2 
the first part of the new year es 
: ! : ae 

“It now appears certain that the limited Best stuff for salesmen I ever saw 

: P 

supply of materials contaiming steel, copper, on he a i 

and aluminum will be the prime factor limit Helped us in selling 
ing construction volume in 1951, even in the . 
These ore just a few tractors about 





case of housing where credit controls have 
been put into effect. 
“Industrial, utility, farm, and school con 
} 


struction probably will be the brightest spot 
in the private construction picture in 1951 My Hardest AY1(4 
along with a high level of repair and modern 
ization work 

“Unless publicly financed construction is 
held back as an economy measure, that cate- A file size brochure containing twenty authentic, practical steries from roofing 
gory will take one-third or more of all oate ’ 
materials produced next year, as compared and siding salesmen of their actual closings. 
with about one-fourth in 1950 


For Salesmen Who Want to Make More Money 


Asbestos-Cement Roofs 


? _ This brochure * i te 
(Continued from Page 10) should be studied 
by every salesman 
- - ‘ in the roofing, sid- 
there was some fear that serious dam- ine Gud leouetien 
age would result to them. This proved cant) ae 


i Gesy Guder Coen SOC OS ee 
| 
! 
I 
! 
groundless. Shingle replacement was sales experiences 
! 
| 
| 
1 


AMERICAN ROOFER & SIDING CONTRACTOR 
425 Fourth Avenue, New York 16, N. Y. 


Send me at once copies of “My Hardest Sale.” | enclose 
.. 9 Straight from the 
limited to that caused by cutting some shoulder, it makes 
" oe ae <“ interesting reading 
of the larger buildings into smaller and gives money- 
- - 3 = making information. 
ones, so that new ends were required, Each $2.00—10 or 
and a few places where the buildings | | ™o® $1-50 each 


were literally squeezed between trees.” 


check » Money order (or bill me) 
Firm 


Address 














nema ae 


i a. od 


cost 
four 


Save their 
on three or 

jobs 
ADJUSTABLE 
QUICK, RIGID 

COMPACT 

START SAVING 
ORDER NOW! 


_FLING aa, 


CORKBOARD 
INSULATION 
STEAM-BAKED 


Meet ral Specs 


For 


RECTOR INSULATIONS 


nera 





| ism. Simple 








TO SUBSCRIBERS DESIRING 
CHANGE OF ADDRESS 


(Be sure 
to wand your r old address sageren 
with new address. ) 


ADVANCE 


Weight is 23 « 








What's New 


(Continued from Page 19) 

that by 
a build- 
crystals to form 
The prod- 
from one 
Special 


freezing and 
excluding 


thawing. They add 


water from the pores of 


ing, it is impossible for ice 


and expand within the masonry 


packaged in sizes ranging 


55-gallon drums. Duane 


> > * 


50-foot steel-tape rule 

To help most frequent measur- 
ing problem faced by lumberyard, building 
supply houses and large lumber users, Master 
Manufacturing Company, Inc. has de- 
veloped a new 50-foot steel-tape rule which 
rewinds automatically and can be handled by 
one man (and in one hand). 

It is reported to be the first steel-tape rule 
which requires neither rewind-crank nor 
hand-reel. 


solve the 


Rule 


a pocket or 


ing tape, called the Longt 


apron tool this self-retract- 
j suited to 
measuring and ountered length 
without endmark errors and without the 


necessity of imber to be meas- 


normally 


moving the | 
ured 
The Longboy mstant re 
50 feet or 
at made possible 
; neg-ator- 
in its planetary coiling mechan 
thumb pressure on the center 
button starts rewind; release of 
is pressure stops the action instantly 
The « ase, ~~ formed steel and covered 
against dust 
wide and 
nickel 
Internal 


winds with ac 
tracting torque, whether the full 
ynly the last 
by the incorporation 


spring 


inch is out—a f 


nlat 
piate 


with tough fabricoid, is sealed 
and dirt. The tape 
made of high-carbon spring steel, 


plated for 


parts are all 


itself is 


protection trom moisture 
of corrosion resisting materials 
Graduations are black for easy reading. 
yz. ; case diameter 5 inches. 

* * * 

Roofing House Organ 

Follansbee Steel ( ration has launched 
s new publication, “T« 
to be published, according 


rp 
rne Topics,” 
to the masthead, 
metal contrac tors in the interests 
Metal Roofing . 
Number 1 of the 8-page paper 
Vice-President R 
Let’s Call It Terne,” 
end to the practice 


which is 


lor sheet 

of Terne 
Volume 1, 
ntains an editorial by 

K. Follansbee 

in which he asks tor ar 
vf referring to the 

roofing.” Terne, he points out, 


entitled, 


product as “tin 
is an alloy 
consisting of approximately 20% tin and 
SU% 


firm s 


lead. 
of the publication are 


reproduction 


[Two pages 


I given 
24 pictures of 
well-known lings using terne 
roofing. The pictures were originally printed 
in a book published by Follansbee in 1900. 
[he paper points out that some of the roofs 
shown were old even then. 


over to the 


homes and bui 


COMPOUND 
JOBBERS 


PARALASTIC PRODUCTS co. 


122 EAST 42nd STREET 


INC. 


NEW YORK. N. Y 








ROOFERS MOP YARN 


Duck — Denim — Cable Cord 
White Slasher — Soft Slasher 


Samples on Request 
E. L. HILTS & CO. 


Box 2384 











Roofers’ Supplies 
Contractors’ Supplies 
Anything You Need 
ALL STATES ROOFERS SUPPLIES 


2107 W. LAKE ST. CHICAGO, ILL. 








“Buy from Frey” 
TOOLS 


FOR THE ROOFER 


Frank P. Frey & Co. 


2634 W. MADISON STREET 
CHICAGO, ILL. 

















KEEP YOURSELF 
POSTED! 


AMERICAN ROOFER & SIDING 
CONTRACTOR contains all news 
of the trade. new methods of ap- 
plication. new ideas of selling. 
and other subjects the roofing 
contractor should be familiar 
with. Like thousands of other con- 
ciate ding this gazi 
you, too, can benefit greatly from 
it for the small subscription price 
of $3.00 per year. Use the coupon 
today! 





( AMERICAN ROOFER & 

( Siding Contractor 

j a3 Fourth Avenue, New York 16, N. Y. 
Please enter my subscription to AMERICAN 

( ROOFER & Siding Contractor, at $3.00 for 

——— Bill me for this amount: 


C) Enclosed is a check or [] money order. 


( 
( 
| 
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Nailing Advice For 
Barn Roofs 


To insure that a barn roof will give 
satisfactory service, recommended ap- 
plication procedures should be followed. 
Six nails are needed for each three- 
tab, square butt, asphalt strip shingle. 
For maximum resistance to wind, each 
tab can be spot-cemented with quick- 
setting asphalt cement. Special inter- 
locking shingles designed for increased 
wind-resistance also can be used. 


Make Your Work Easier 


WITH THESE 


MAGNESIUM *amvers 
{IGT « stRONG - Safe 


Single Ladders provide labor-saving light that 
| strength and durability. Rungs are 1%" x 1” half round. Mechanical 
assembly eliminates fillet welding. Semi-channeled side rails. Avail- 
able in nine sizes from 4’ to 20’. No soft aluminum rivets are used. 


Extension Ladders are made with semi-channeled side rails with con- 


hi 





The most serviceable kind of roll 
roofing for permanent farm structures 
is the 19-inch selvage edge. his roll 
roofing is produced in 36-inch-wide 
sheets, and it is applied with a 19-inch 


| tinuous interlocking slide action the entire length of each sestton. 


hau, & 





Easier to handle, these ladders eliminate many 
Automatic spring type locks. Sizes: 16’ to 40’. 144" x 1” rungs de- 
signed to carry heavy loads. 


| SUPERLIGHT Step Ladders weigh tess than wood step ladders 
| —approximately two pounds per foot. 


Such lightness meons real 


| convenience and easy handling. Properly designed for safety and 
| lasting service. Extra strong steps with skid-resistant treads. Sizes: 
| 3’, 4, 5, 6, 8, 10’. 


WRITE FOR BULLETIN L-70 


lap, giving complete double coverage. 
The 17-inch-wide exposed portion 
comes surfaced with mineral granules. 
Nineteen-inch selvage edge roofing 
is suitable for roofs with a rise of as 
little as one inch per foot. Some man- 
ufacturers specify hot asphalt for bond- 
ing sheets of the roofing together at 
the laps. Others recommend cold ce- 
ment, and some make roofing suitable | 
for either hot or cold application. 
both cases, all nails are concealed. 








Greater Safety . . . Efficiency . . . Economy 
THE PATENT SCAFFOLDING 


38-21 12th Street- Dept. AR Long Island City 1, New York 


onanes OFFICES: Atlanta . any * . _ Chicago + Cleveland + Dallas + Detroit + Kansas City, Mo. 
Angeles + Miami « * Pittsburgh + San Francisco + St. Lowis + Seattle 


CO., Inc 


In 





When asphalt strip shingles are used 
on a barn where high 


the size of a fifty-cent piece should be 
placed under the center of each tab. 
This will prevent the wind from get- 
ting underneath the tabs of the shin- 
gles where it can damage the roofing. 


Tile Roofings 


(Continued from Page 12) 


made as smooth and solid as possible. If 


the old roof covering is too worn or | 
damaged to provide a proper laying | 


surface for the new tile, it should be 


removed and a sheathing or roof deck- | 


ing made smooth and solid to receive 
the new tile. 


New Home Market Opens 


(Continued from Page 10) 


as they appear so that our readers may 
have the latest literature on the sell- 
ing and application of this increasingly 
significant product in the 
days ahead. 


strenuous 


winds may be | 
expected, a daub of quick-setting cement | 





GIVE VENTILATION 
PROBLEMS THE AIR! 
and make Extra Profits 
install 

“MIDGET” LOUVERS! 


to ventilate sidewalls and prevent condensation and 
moisture blistering. For use on flat roofs, eaves and 
soffits, unexcavated areas, gables, storm sashes, etc. 
AND the new “LD” series “Midget” Louvers are 
especially designed for interior installations such 
as finished basement walls, closets, cupboards, etc. 
—and on the exterior in places where structurol 
characteristics shield the louver from the elements. 
All “Midget” Louvers are made entirely of rust-proof 
cluminum in 5 convenient diam- 
eters and are easily installed by 
drilling a hole of the proper 
diameter and tapping gently into 
place. “Midget” Louvers also 
have built-in screens to keep 
out insects. 


the 
“MIDGET” 
LOUVER 


COMPANY 


8 WALL STREET 
NORWALK, CONN, 





Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 


CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALYV. IRON 


Insist on Genuine Durex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Metal Roofs. 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 
& Sons Company 


275 Canal Street. Cartier Building 
Providence, R. L. 


Write us for Roofers Wholesale Prices 











Gives Siding Jobs Improved | 
Protection and Appearance 


On every As. 

besitos Siding | 
job, where ap 

pearance is es- 

sential, you can 

save valuable | 
time, simplify fit- 

ting ait corners 

and along win- 

dow and door 

frames. give added protection, by using in- 

dividual sinc corner strips. Made of 

oxidized zinc . will not stain. Lengths 

suitable for any Asbestos Siding Shingle. For 

complete details write 


BUGHER MANUFACTURING CO. 


Formerly DOUBLE GRIP BRASS CLIP CO. | 
$11 S. Main St. Kokomo, Ind. | 





AMERICAN ROOFER 


When To Close 


(Continued from Page 12) 


finished his entire sales talk before ask 


He 


the sale whenever the opportunity pre 


ing for the order is ready to close 
sents itself because he watches for “buy- 
, 


ing signals” and because he is continu 


ally using “trial closes 
Buying Signals 
rhe buying signals come from: 
1. What the prospect does. When 


your prospect that 


shows his interest, that’s a good sign. 


does 


something 


For example, he may the 


ask to feel 
sample of the roofing material you have 
with you. He may just reach over and 
turn off the radio. Either way he gives 
a buying signal 

2. How 
Mr 
or at his finger nails inst 
tures 


the prospec looks 


When 


Prospect stares off at the ceiling 
ad of the pic 
of the homes which you have im- 
1: | 


proved with your siding, then 


aren't selling him. On the otl 


you 
er hand, 
when he leans forward and pays close 
attention 


the 


as you go over the terms of 
contract, then he’s sending out his 
eek , a ave 1 | 
buying signal on your wave length. 


3. What the pros 


signal of all 


pect says The best 
what Mr. 
Prospect says, usually a question. When 
he asks, “Will your met 


my shrubs?” 


comes from 


be careful with 
u get a down 


payment with you ” then he’s 
uu better be 


And, of 


all comes 


getting near the 
ready to haul 

course, the best 
when Mr. or Mrs. Prospect turns to the 
other “Well, dear, what do 


you Unscrew that fountain pen 


sects f 
question of 


and isks, 

think ” 

' , 

cap t en because you ve g em 
“Trial Closes” 

It is of course quite possible to go 

through your w story and get nary 


a “buying signal.” Then you use “trial 
, i 


These a the 


closes 


questions you 


see whether your prospect is 
buy. A “trial close” 


doesn’t 
e order ] 


directly i when 
you get a “Yes” from one, the real close 
is at hand 

Trial ck 


ing and 


yses that can used by roof- 


1. “Do you like the red shingle or is 
he blue more had in mind?” 
If your prospect shows no 
either, 


and you'll have t 


interest in 


then the sale hasn't been built 
at your sales 


» go back 


talk stressing the need for a new roof, 


the reputation of your company, the 
value your price will produce. On the 
other hand, if Mr. Prospect speaks up 
and tells you that blue is his choice, then 
he has passed your “trial close” test 
and is ready for an all-out attack. 

2. “Mrs. Prospect, would the first or 
the last part of the week suit you bet- 
ter to have the mechanics come ?” 

3. “Think of the difference this new 
roof is going to make in the appearance 
of your home. When your friends see 
the finished job, they’ll envy you all 
right, won’t they,” If Mr. Prospect 
answers, “Oh, I guess it’ll take more 
than that to impress them,” then you 
know that he had decided to have the 
job done. If he says, “I’m afraid they’re 
going to be looking at the same old 
roof,” you still haven’t lost anything 
because you didn’t ask him for the or- 
der, But, getting that kind of an answer, 
you know where you stand and know 
that there’s work to be done. 

4. “Would you prefer to pay cash or 
would you like to take advantage of our 
easy payment plan?” 

5..““Next winter you'll get a big kick 
out of the money you'll save because of 
this new siding. Think you'll take a 
trip to Atlantic City with the money, 
Mr. Prospect ?” 

6. “By the way, do you usually spell 
out your middle name or do you just 
use your initial ? 

7. “Mr. Prospect, to save time I had 
this sheet filled out at the office. Let’s 
go over it and see if I have left out 
anything.” 

8. “Our men can park their truck in 
your driveway without bothering you 
any, can’t they ?” 

Sales are made by asking for the or- 
der. No question about it. But sales 
are made easier and faster if “trial 
closes” pave the way. If your “trial 
close” doesn’t do the trick, you haven’t 
lost anything because you didn’t ask 
for the order in so many words. When 
the “trial close” gives you the tip-off, 
you’re on your way to the goal. 

Home owners buying a big ticket 
item like a roofing or a siding job have 
a big buying decision to make. It doesn’t 
come easy to them. It’s your job to 
make that decision come as easy as pos- 
sible. The use of “trial closes” lets them 
make a small decision first which helps 
them come to the big decision later. 
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Contractors’ Promotional | 
Ideeas Make Sales 


National Modernizers of 2536 Wal- 
nut Street have several rather interest- 
ing special projects worth 
First of all they featuring a 
monthly contest, offering $5.00 and 
two $2.00 awards each month for the 
best letter written by a home owner on 
the sixty-four dollar subject of “What 
Type of Roofing Installation I Prefer | 
and Why.” The letters may be short 
but they must be both informative and 
entertaining to read. Regardless of the 
opinions whether the 
epistle writer is a customer of Na- 


mention- 


ing. are 


expressed or 


tional Modernizers, awards are made 
each month on the basis of epistle con- 
tents.. These letters are then capsuled 
and reproduced in a once monthly news- 
paper advertisement, with the commer- 
cial theme “Whatever YOUR ROOF- 
ING PREFERENCE we CAN AID 
YOU,” being stressed in highly con- 
spicuous fashion. 


Birthday Cards 


National Merchandisers also have 
another item for getting business. They 
invite any and all individuals to come 
in or mail in a card stating correct ad- 
dress and birthday—month and day, 
only—(age is unnecessary to mention). 
\ few days before the birthday—Na- 
tional dispatches a congratulatory card 
in addition to a voucher worth $2 on 
roofing materials costing $25 or over 
and purchased within fourteen days 
following the birthday. The majority 
of these “Happy Birthday Vouchers” 
are used by the recipients who appreci- 
ate them greatly. 

Final item on our cavalcade of busi- 
ness enhancing merchandising ma- 
Kimball of 
again, who are making it a point this 
big year 


neuvers concerns Denver 
to place on their premises 
a complete home library consisting of 
back and current issues of American 
Home, House Beautiful, Better Homes 
and Gardens, as well as books on home 
making. These books and magazines 
may be browsed through and in addi- 
tion a number of U. S. Government 
booklets, pamphlets and brochures are 
incorporated in the library which con- 
tains chairs while 
perusing home designing and moderni- 
zation projects 


easy to recline in 


No obligation—any- 


.-»-WHEN YOU WORK ON A JOB WITH— 


MAT 


Matt equipment is designed and built specifically for 


roofers 























It saves hours of time and effort enabling you 


FELT LAYER 

Mops and lays in one op- 
eration 125 to 150 squares 
3 ply) a day with only 3 
men No fish mouths—no 
windy day layoffs—no wast 
f Hot Stuff." Individu- 
ally adjustable for strip 
mopping or tacking. 


“HOT STUFF” PUMPS 

No time lost waiting for 
hoisting. Always & a 
stant supply of “ 

for the men on the roof 
Material in kettle is con- 
stantly agitated by cireu- 
lation, thereby preventing 
overheating and carboniza- 
tion of kettle tubes, 


COIL-LESS BURNER 

There are no colls—simply 
a heavy steel manifold for 
vaporizing oil. Eliminates 
95% carbon trouble — no 
troublesome coil - clogging. 
Guaranteed for two years. 


ROOFING 
EQUIPMENT 


to work more efficiently without fatiguing the workers. 
You get through faster and do a better job. 





‘HOT STUFF” CARRIER 
No more carrying buckets 
long distances—wheel them 
on 4:00x16 tines and avoid 
the danger of spilling of 
splashing “Hot Stuff.” 








“HOT STUFF” BUGGY 
A 30 gallon capacity buggy 
to be used with the Pitch 
Pump outfit or can be 
equipped with chains for 
hoisting intact with an “A” 
Beam. Really speeds up 6 
roofing job. 








MATT-MASTER KETTLE 
Matt “‘Heet-Hold” Kettles 
are made in various sizes 
up to 600 gallons capacity. 
Made in either skid or 
2-wheel types, pneumatically 
tired. All Matt Kettles are 
equipped with the famous 
Matt Coil-Less Burner. 











SEND FOR CIRCULAR DESCRIBING ENTIRE LINE 


COIL-LESS BURNER COMPANY 


15 W. LAKE STREET 


CHICAGO 24, ILLINOIS 











Retractible Hook Point 
ROOFERS’ KNIVES 


The only knife on the market with 
a retractible hook point 
pocket. 

blades save money 
in the handle. 


safely 
able, 
Stores 


in your 
reversible 
extra blades 


* * 


AXES 


Heavy drop forged axe with eye almost 


double ordinary 
much longer 


axe. 


* * 


6’ ALUMINUM 
MOP HANDLE 


Unbreakable. 
weight 


will 
Outlasts wood 


* * 


ROOF SCRAPERS 


Double edge 


“Fitrite’ — 
blades. 31.—6—7-in. 


“Rival” — Single 


* * 


not burn. 


edge 
blades. 344—7—14-in. 





Carry it 
Interchange- 


* 


Handle lasts 


* 


Light 
many times. 


* 


reversible 





ADJUSTABLE PIPE 


For Residential 

Type Buildings 

2 PIPES 14” IPS 
Installed on old 
roofs without re- 
moving slate. Ideal 
for small homes. 


SNOW GUARDS 


3 PIPES 4%” IPS 
slate 


other steep roofs. 








sizes. 


removable 
sizes. 


* 


PORTABLE ELECTRIC SAW GUN 


MOPS and MOP YARN 


LADDER & ROOF BRACKETS 


Write Dept. “R” for catalogues and 
prices. To protect trade please use your 
printed stationery. 


- —_ —_ —_ —_ —_ — 
DEE aE 
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Aeroil Products Co. 

Ajax Building Bracket Co. 
All States Roofers Supplies 
Alsco, Inc. 

American Associated Co’s 
Armstrong Cork Co. 


Barrett Division, Allied 
Dye Corp., The 


Chemicals 


Bugher Manufacturing Co. 
Calbar Paint & Varnish Co. 
Cartier & Sons Co., The M. N. 
Cold Process Roofing Products 
Connery Construction Co. 
C-Thru Aluminum Awning Co. 
Flint Co., A. W., The 
Flintkote Co., The 

Frey & Co., Frank P. 

Hilts, E. L. & Co. 

Hyde Mfg. Co. 
Johns-Manville 

King Mfg. Corp. 

Langille Metal Moldings, Inc. 
Lewis Asphalt Engineering Co. 
Levow, David 

Matt Coil-Less Burner Co. 


Metropolitan Roofing Supplies Co., 
Inc. 


Midget Louver Co. 

Mundet Cork Corp. 

Murphy’s Sons Co., Robert 
My Hardest Sale . 

Paralastic Products Co. 
Patent Scaffolding Co., Inc. 
Rector Mineral Trading Corp. 
Sprayed Insulation, Inc. 
Steadfast Equipment Corp. 

U. S. Gypsum Co. 


8 


28 


6 


Back Cover 
6 | 
20 
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one may come in and use the facilities 
of the “library” at any time and as 
often as they desire with no obligation 
whatsoever. 


“Newsletter” 


This then is merchandising as plotted | 
for the approaching Na- | 
tional Roofing of Denver, incidentally, 
is sending out around the Ist through 
5th of each month a mimeographed | 
“newsletter” mentioning price increases | 
or scarcities anticipated during the en- 
suing thirty days in various roofing 
materials, also listing in the same news- 
letter, a complete directory of roofing 
materials which are no longer avail- 
able and any new products which have 
emerged fro mthe manufacturers. This 
is sent upon request to any and all 
home owners and many requests to be 
“placed on the mailing list” have thus 
far been received. 


year. 


} 
io 
Dip 


Matching Patterns 


(Continued from Page 16) 


is matter, knowing that a job at- 
tractively finished stands as an ad- 
vertisement of his services. He will re- 
member, too, that—“A job done right 
sells two more on sight.” 


Ladder Safety 
Must Be Stressed 


When ladders are placed where there 
is danger of slipping, the ladder should 
be adequately secured before using. 
Non-skid end attachments are of con- 
siderable aid in preventing slipping. 

With the exception of very minor 


operations, workers should not operate 


from a ladder. 

The foot of the ladder should not be 
placed more than one fourth its length 
away from the vertical plane of its sup- 
port and should be secured against all 
possibility of slipping. 

Ladders placed in storage should be 
cleaned well and there should be ap- | 
plied a protective coating of linseed oil. | 

Ladders horizontally should be sup- | 
ported at each end and at several in- | 
termediate points. 

There should be maintained a sys- 
tematic inspection for keeping a con- 
tinuous check on ladders for evidence 
of dry rot, broken or splintered mem- 
bers and excess wear. 


AMERICAN ROOFER 





CLASSIFIED 
ADVERTISING 





Under this heading classified advertisements 
are accepted at the uniform rate of 12 cents a 
word, but no advertisement taken for less than 
20 words with a minimum charge of $3.00; 3 
months at 10c per word per insertion. Check 
or Money Order must accompany copy of Clas- 
sified Ad. Advertisements soliciting dealers or 
distributors, or new products for sale, not 
accepted in classified section. Address all 
communications to Classified Department. 
AMERICAN ROOFER, 425 Fourth Avenue, New 
York 16, N. Y. 


HELP WANTED 





WORKING FOREMAN FOR Built-up Roofing with 
ability to supervise and run jobs wanted by concern 
established over fifty years. Good wages and profit 
sharing plan with opportunity to buy into the busi 
Located in Western New York. Box 243, 
American Roofer & Siding Contractor, 425 Fourth 
Ave., New York 16, N. Y. 


ness. 


USED EQUIPMENT 


FOR SALE—USED 2%” and 3” hose—Victor 
Acme (Large) Rotary Positive Pressure Blower 

Wisconsin Victor Acme Rotary Blower 2%” H. P 
Box 245, American Roofer & Siding Contractor, 
425 Fourth Ave., New York 16, N. Y. 








WANT TWO USED roofing pitch kettles, tubular, 
oil heating. Capacity between 230 and 300 gals. 
Must be in good shape. William Murdoch Co., 
2011 W. Lake St., Chicago, Ill. 





BUSINESS OPPORTUNITIES 





MANUFACTURERS’ REPRESENTATIVE 
SEEKS roofing and siding products. New York and 
surrounding territory. Write Box 241, American 
Roofer & Siding Contractor, 425 Fourth Ave., New 
York 16, N. Y¥. 





ROOFING BUSINESS, TWENTY years estab- 
lished on busy boulevard in good section, 120 foot 
frontage in M 2 zone. Three well furnished offices, 
large warehouse fully equipped, large yard with 
storage tanks and coating facturing hi 
Earn $15,000 to $20,000 yearly; good steady clientele 
Prive $55,000. Box 239, American Roofer & Siding 
Contractor, 425 Fourth Ave.. New York 16. N. V 











WANTED: MANUFACTURER’S REPRESEN 
TATIVE now selling roofing products to distribu 
tors in the state, of Ohio who would be interested 
of Mop Liberal com 
246, American Roofer & Siding 


Fourth Ave., New York 16, N. Y¥ 


a line 
Box 
Contractor, 425 


in taking on 
mission paid 


Yarns. 





Yes, the PACKAGED PACE-SETTER that amazed the indus- 
try last year is now arrayed in GAY COLORS! That means 
even MORE SALES for this revolutionary ALUMINUM 
AWNING that can be assembled in minutes. 

C-THRUS come in four BAKED ENAMEL COLORS that will 
wilt the sales resistance of any proud homeowner. What's 
more... your customer gets complete LIGHT, and perfect 
VENTILATION. It’s a PROFIT WINNER any way you look 
at it. Write for full particulars TODAY... see how YOU 
can cash in on this sure-fire sales item! 


Available in 30 standard sizes 
and 7 color combinations. 


JOBBERS: Write or wire immediately for further information. 


DEALERS: Contact us for location of your nearest jobber. 


WINTER 
WHITE 


BISCAY 
BLUE 


GARDEN 
GREEN 


REGAL 
Ta 


Exclusive C-THRU Features: 


LIGHT , 


LIGHT 


C-THRU’S patented curved 
louvers break up harsh, out- 
side light which enters your 
room soft, glareless and dif- 
fused. No more dreary 
rooms with this exclusive 
feature. 


VENTILATION 


C-THRU’S engineered louvers 
keep the sun away from 
your windows, ond allows 

plete air circulati No 
dead air pockets means tem- 
peratures lowered as much 
as 17 degrees. 





C-THRU ALUMINUM AWNING CO. + 424 W. 11th ST. - LOS ANGELES 15, CALIF. 














“It’s a Johns-Manville 
Asbestos Built-Up Roof!’ 


“Look! No slag or gravel! 
It’s smooth-surfaced.”’ 








“And Asbestile 
Flashings 
for added 


Yes—it’s a Flexstone Roof 
Y, Each ply is a flexible covering of stone! 


@ The secret of a Johns-Manville Flex- 
stone Built-Up Roof is in the felts. 
They're made of fireproof, rotproof, 
enduring asbestos. 

Give your customers that kind of all- 
out roofing protection. 

The asbestos felts are perforated to 
make application easier . . . give you a 
smoother job and conform better to 
irregularities in the roof deck. 


*Reg. U.S. Pat. OF 


Send for your free copy of the new 
J-M Specification Manual on Built-Up 
Roofs . . . smooth-surfaced or gravel- 
surfaced . . . for any type of deck—wood, 
steel, concrete, or gypsum. 

The Manual includes specifications for 
Asbestile Flashing which insures proper 
treatment of all critical areas. Write 
Johns-Manville, Box 158, Dept. AM, 


New York 16, New York. 5 





F Built-Up Roofs 


DECORATIVE FLOORS © MOVABLE WALLS © ETC. 


























